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OLIVER GROSS 


“Tt reads like the 
Blue Book of 
Professional 


“Photographers” 





If you are not on our 
calling list, write us for 
information in detail. 











A SECOND REPORT 
ON THE GROSS 
PHOTOMOUNT STORY 
OF THE MONTH 


by Oliver Gross 


“Since our series of Photomount Stories of the Month began two years 
ago, the following distinguished photographers, all faithful users of 
Gross Mounts, have made their appearance in print. It reads like the 
Blue Book of Professional Photographers. 


GEORGE ALEXANDER C. BENNETTE MOORE STUDIO 

of Kirksville, Missouri of New Orleans, La 
ROBERT L. BALL F. J. PECHMAN 

of Corvallis, Oregon of Appleton & Kaukauna, Wisconsin 
THE BARRINGERS D. PETERSON 

of Rocky Mount, North Carolina of Princeton, Minnesota 
RAY BOSSERT JOHN E. PLATZ 

of Toledo, Ohio of Milwaukee, Wisconsin 
A. A. BOSSHART J. P. & JO POWER 

of York, Pennsylvania of Duluth, Minnesota 
ORVAL & KAY COOK CLARENCE PREMO 

of Salinas, California of Potsdam, New York 
EDWARD P. CURRY KOURKEN RUZGERIAN 

of Milwaukee, Wisconsin of Pasadena, California 
WALDEN S. FABRY LILLIAN H. TASH 

of Nashville, Tennessee of Lewiston, Maine 
HENRY DWIGHT FEHLY CHARLES H. TIPPLE 

of Eugene, Oregon of Oneonta, New York 
LOUIS GARCIA LESLIE A. TOMPSETT 

of Scranton, Pennsylvania of South Bend, Indiana 
MARVIN E. HELGESEN EDWARD J. TOPLITT 

of Janesville, Wisconsin of Beverly Hills, California 


C. TOURCOTTE of Muskegon, Michigan 


‘And the story of course is not told yet; many more ‘Blue Book’ names 
will add their luster to the list. If one who has been working with, and 
supplying fine mounts to the best photographers of America and Canada 
for over 46 years may be permitted a little excursion into sentiment, 
| would like to say that nothing has ever given me so much pleasure 
as this tangible evidence of good will and of satisfaction mutually 


enjoyed.” 
i a, 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS: * TOLEDO 12, OHIO 


Your fastest film for Tungsten Light is 
ANSCO TRIPLE S PAN! 


@ Kor portraits of children by 
ordinary studio lamps or 
wherevet top hlm speed with 
tungsten light IS Important 
you'll hnd Ansco Triple S Pan 
the ideal hlm to fit the need! 


With its extremely high ex- 
posure index of Tungsten 160, 
Triple S Pan lets Vou use short 
CXPOSUFECS with small dia- 
phragm openings under ordi- 
nary portrait lighting condi- 
tions 


This modern panchromatic 
hla offers a combination of 
characteristics that pive un- 
usual de pth to negatives, and 
clearcut. se paration of delicate 
halftone areas. Many protes- 
sionals tnd Triple S Pan thei 


“perfect” film for portrait 


work 
Iry a few boxes of I riple S 


Pan yourself. You may find it 
a valuable aid) in ir busi- 
ness! kor best results, de velop 
in Ansco Pe rmadol, laboratory- 


packaged tor yout protection, 


Ansco, Binghamton, N. Y. 
\ Division of General Aniline 
& kilm Corporation. “From 


R, earch fo Real f 





HIGHLIGHTS AND SIDELIGHTS ON 


PHOTO LIGHTS 


Quick Makinson. SYLVANIA PHOTOLAMP ENGINEER 





Sylvania Blue Dot Blue Bulbs 
are “Color-Balanced 


BETTER THAN DAYLIGHT FOR COLOR SHOTS! 


Daylight color film is fixed at a color blue flash bulbs are a real help. 
temperature of 6000° Kelvin, the mean No matter what the lighting condition 


color temperature of a sunlit, blue-sky on cloudy days, even at night—yvou 


day, There are many times, however get true color when you shoot with Sy] 
when the color temperature of natural vania Blue Dot blue bulbs. That’s be 
light is far above or below this mean cause they are set at 6000° Kelvin, the 


Phat's why Sylvania’s “color-balanced same as daylight color film. 


Sylvania Blue Lamp This color temperature is obtained by 

using a specially prepared blue dy« 

rhe dye, supplied by a leading manu 

fac turer of photo « hemic als, 18 € arefully 

mixed with the outer lacquer coating of 

a Blue Dot bulb. It is continually tested A technician is placing a Sylvania Blue 
for consistency while the bulb is being Dot blue bulb in a spheric al photometer 
coated, Variations in the density or to make sure that bulb is correctly color- 
thickness of the lac quer adversely affect balanced. 


the color temperature of the bulb. Only 
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Wavelength (Millicrons : 

bulbs meeting Sylvania’s high stand- Remember, you're always sure of better 

Graph shows the spectral transmittance ards of quality are allowed to leave color shots when you use “color-bal 


of a Sylvania blue flash bulb the plant anced” Blue Dot blue bulbs! 





“Blue or Clear— Sylvania Biue Dot Bulbs 
deliver the right light for every shot!” narowo carter 


District Sales Manager, Sylvania Photolamp Division 


Many photographers have told) what makes the difference in gives an instant response to 
me that they always use Syl getting the picture right the your split-second cenenie 
vania Blue Dot bulbs when first time or shooting over and Whatever your assignment 
they shoot with color. They over again. Blue Dot bulbs black and white on the run, or 
know that bulb after bulb de- pack a terrific wallop of light color in an intricate studio set 
livers uniform light of uniform which enables you to capture up, there’s a Blue Dot bulb to 
color temperature. That's assur great depth of field or fast ac deliver the right light for your 
ance they've got to have. It’s tion. The Quick-Flash filament film.” 


¥SYIVANIA 7= 2 =, 


lam lamps 
Sylvania Electric Products Inc., 1740 Broadway, New York 19, N. ¥ oi ‘ 





<; 


PHOTOLAMPS; LIGHT BULBS; RADIO TUBES; TELEVISION PICTURE TUBES; ELECTRONIC PRODUCTS; ELECTRONIC TEST EQUIPMENT; FLUGRESCENT TUBES, FIXTURES, SIGN TUBING, WIRING DEVICES; TELEVISION SETS 
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Association Doings 


We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 

















W@ Officers for 1952-53 of the Prof. Photog. Assn. of 
Quebec, elected at their last annual meeting, are: 
Armand Waelput, pres.; Thomas Arnott and Jacques 
Doyon, vice-presidents; Samuel Breitman, treas.; Armand 
Lafreniere, sec. Mr. Lafreniere received a Certificate of 
Merit for his work in carrying the organization through 
its initial year. 


@ The fall meeting of the Southern Illinois Art League 
was held in Wood River with Carl L. Kayser of the 
Photo Art Shop and George Strasser as hosts. On the 
program were Francis Scheidegger, Kirkwood, Mo., Earl 
Mercier of the photog. dept. of Western Cartridge Co., 
and Paul Balaguy ef Kodak. Mr. Kayser is new pres.; 
Herman Hagerdorn, Litchfield, vice-pres.; Justin B 
Leonard, Chester, remains as sec.-treas. 


‘Tis Here, Maybe! — 








The “gossip column” of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others, 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











@ Walter B. Starr, Sr., long a news photographer with 
the now defunct Buffalo Express, died on December 4 
at the age of 63. He started with the paper in 1911 
and was the first to take an aerial photograph of that 
city, shooting from an open cockpit plane. 


® Don Booth, 34-year-old World War Il veteran and 
staff photographer for the Cleveland Public Library for 
the past five years, died unexpectedly on December 15 
from a heart ailment 


@ The country in general and Cleveland in particular 
lost one of its most noted specialists in the photography 
of conventions and large groups when John E. Ertler 
died at his home in Cleveland’s suburb of Bay Village 
on December 16, John, 57 and one of our personal 
friends, was partner in the Miller-Ertler Studios and 
owner of Ertler Photo Equipment, both of Cleveland. 
He was also a pioneer in aerial photography, for a 
number of years owner of his own plane from which 
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of photo envelope 
specialties 


* PHOTOMAILERS 

* NEGATIVE PRESERVERS 

* KRAFT ENVELOPES 

* GLASSINE ENCLOSURES 
* GLASSINE ENVELOPES 

* COMMERCIAL ENVELOPES 
APEC is your most dependable source of 
quality photo rite 9 specialties. AR vi All _ 


SO en Loran ree 


AMERICAN PRINTING 
& ENVELOPE COMPANY 
130 West 17th St., New York 11 
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he made many views of Cleveland and vicinity. Always 
anxious to help others, for many years he acted as one 
of our private “Ask Us!’ staff, his subject naturally 
being convention and group photography, and for two 
successive years he conducted a clinic on those topics 
at national conventions. His death, from a heart attack, 
was most unexpected by his family and many friends 


and came as a severe shock to us 


@ National conventions won't seem quite the same here 
after without the presence of Fletcher H. Satterwhite 
who retired as manager of the Taprell Loomis Division 
(mountings and albums) of the Eastman Kodak Com 
pany on January 1. “Fletch,” as he was best known 
to his army of friends, started his photographic career 
in January, 1903, with the former Glenn Photo Stock 
Co. of Atlanta, Ga. When this became one of the 
Eastman Kodak Stores in 1910 he stayed on as a 
Kodok sales representative until 1925 when he was 
transferred to Taprell Loomis, moving up in that Divi 
sion until he became manager in 1950. He is succeeded 
by Ralph T. Monohan, who started with Z. T. Briggs 
Photo Supply of Kansas City, Mo, in 1920 and con 
tinued, when that firm also became one of the Kodak 
Stores, until 1938 when he transferred to Taprell Loomis 
becoming the sales manager in 1948 


WM Mrs. Natalie P Harris, portrait photographer of 
New York City who switched to the camera after an 
early career as a teacher, died on December 17, aged 


54, after an illness of several weeks 


W@ Jack J. Kuscher who has spent 23 years as a sales 
executive with different photographic manufacturers 
among them Keystone Manufacturing, the former Agfa 
Ansco and Dejur-Amsco, has set up his own sales 
organization the J. J. Kuscher Company at 12 
E. 41st St., New York City. He will represent a care 
fully selected group of non-competitive photographic 
manufacturers 


@ For many years when this publication was Abel's 
Photographic Weekly we made it a practice to acknow 
ledge and briefly describe the many unusual Christmas 
cards and greetings we received. It seemed to please 
our readers and it certainly helped relieve the pressure 
of writing from one to three editorial pages every 
week. Finally, when it ran issue after issue clear into 
February before we could mention them all, we regret 
fully gave up the idea. A good thing, too, now that 
our circulation is over 16,000 and the quantity of 
Christmas greetings has increased in proportion. But 
we cannot, our wife tells us, overlook this year’s 
remembrance from R. B. Wheelan, founder and head 
of the country’s biggest chain of department store 
studios. ‘Pat,’ as we and his friends know him, never 
forgets us, but this year he outdid himself. In a neat 
box we received a complete twin-lens plastic stereo 
viewer containing a stereo color slide (imprinted with 
his message) and showing Pat himself earnestly con 
versing with Santa Claus. Pat, despite the passage of 
the years, looks younger than ever, but we can't help 





A dignified 


Baby Portrait 


Promotion built on a 


Periodical “Portrait Contract” 
ELIMINATING FREE PHOTOGRAPHS! 


Why lower the reputation of your studio and the 

value of your portraits with ‘free deals’? The 

Aunt Mary Membership is sold at a fixed retail 

price to help you sell additional portraits at your established prices This Seal is 
Displayed 
1 More and more leading photographers from coast to coast recognize the by More 

Aunt Mary Plan as thoroughly ethical and a sound business-builder for their 

studios. Many authorized Aunt Mary studios are owned or operated by officials Than 700 

of local, state and national photographer groups, including many Master Photog Studios 

raphers. Write for this list and see for yourself. 


and at a good profit to you! 


2 Leading studios use a Periodical Portrait Contract but the Aunt Mary Plan 
is the original and only completely national plan giving each of its Authorized 
Studios the benefits of a national sales organization specially trained, and backed 
up by a strong national advertising program. 


3 Through this national coordination of local efforts, Aunt Mary cooperating 
studios constantly improve their results and lower their costs — making the Aunt 
Mary Plan the “tops” in baby promotions. 


4 studios pay for this advertising and selling service in the most prac 
tical and convenient way—by waiving their remuneration for the 
original photograph at each sitting. Members pay the Aunt Mary Birthday 
Clubs for the 6-year membership at a fixed price that represents a big 
bargain to both the member and the studio. 


5 Over 700 studios are now using the Aunt Mary Plan and 
have used it for years! Their continued success is our best 

Specially trained women, recommendation, since all agreements contain a sixty 

Aunt Mary Service rep- day cancellation clause. 

resentatives, help the 

Approved Studios to get 

business and to take full 

advantage of the Aunt 

Mary Plan in their com- 

munities, 


Write for details to: 


AUNT MARY BIRTHDAY CLUBS OF AMERICA 


1700 DELMAR, ST. LOUIS 3, MISSOURI 








wondering where he secured the viewers. Assuming 
them to be comparatively inexpensive (we are sure 
Pat's list of names is a long one and after all there’s 
a limit to what anyone will spend for a Christmas 
greeting), here’s what strikes us as an entirely new 
sales slant for stereol 


@ Abraham Weiss, one of Chicago’s pioneer commer 
cial photographers, died at his home in that city on 
December 6 at the age of 92 


@ leonard B. Skoglund, who had spent 30 years in 
the photographic business in Fremont, Nebr., died in 
hospital there on December 11, aged 67, after an 
illness of several months. Popular and well liked both 
as a photographer and as a member of his community, 
he gave much of his time to local church and business 
activities. His brother, J. W. Skoglund, owns the 
Skoglund Studio in Omaha. 


@ Among the visitors at our home over the Christmas 
BABY SHOE BRONZING 


holidays was Berenice Abbott of New York City, Cleve 
MEANS EXTRA PROFITS! lander by birth and one-time schoolmate and bosom 


Photographers can now make two sales instead of one with friend of our wife. Some day, she says, she would 
America’s most beautiful baby shoe bronzing . . no . . 
adie 46 nadie, tai to ae be Chelnen aewent like to document Cleveland photographically as she 


FREE Miniature bronzed baby shoe .. . gorgeously has already done with New York City but at the 
plated by the original BRON-SHOE Process moment she is anticipating a new and completely 
WRITE FOR YOURS AND FULL DETAILS TODAY! revised edition of one of her earlier books, conducting 


The BRON-SHOE Co. ge age Bl a course in photography at New York’s New School 


for Social Research and putting the final touches on 











some new ideas in photographic equipment which will 


Gi , Fr @ soon be ready for the market. Always seeking some 
@ 1K179097 thing better, her latesi enthusiasm is  Promicrol 


Costs WZ r developer 


@ The Hunt & Piper Company of Los Angeles, which 

; has for the past several years distributed L. V. Grover’s 

tig oot pe ling maggie meno’ ColorTran Converters and Groverlites, has been dis 
— prolonging life of chemicals — keeping solved and a new firm, the Natural Lighting Corpora 
ae + lt pada fresh end fast tion, with offices in Los Angeles and factory in Glen 
. RANA siti nadine ei by QUR0 der dale, Calif., has been formed by Mr. Grover to manu 
gallon in silver which we buy from youl facture and market this well-known line. The ColorTran 

Size *‘A’’ TAMCO Collectors for print Converter makes possible the securing of adequate 

tray or portrait tank: $5.00 Postpaid lighting up to 5,000 watts 


Rep! t units furnished FREE of : ; : 
x oencaeeand se sao . fuse. New designs are off the production line and 


shipments of the original units have already com 


from a 20-ampere house 


menced after a period of extensive re-tooling and 
design changes. 


oe ll SILVER COLLECTORS @ Distressing news reached us from Florida just before 


DETAILS! “| aa the close of the year when we heard that Lester Toloff, 


owner for the past five and a half years of the Pilking 
STATES SMELTING & REFINING CO. ton Studio in Coral Gables, died on December 24 
615 VICTORY ST. @ LIMA, OHIO 


Lester, brother of Joseph D. Toloff, long established 
" : for e difficult retouchin portrait photographer in Evanston, Ill, was especially 
Miracle Solution (% 4 


problem . . . The Dyacol well known in the middle west. He started in business 
Process . . . megative or print retouching dyes combined in : 

a chemical base balanced for correct viscosity, surface in Davenport, lowa, later moving to Chicago where his 
tension and gelatin controlling characteristics; plus a new. was one of the upper bracket studios for a long time 
improved Dyacol Silver Etch . a scientific system for : 

the photographer who wants complete control of tonal later he became head of the portrait and fashion 


balance and gradation. The Dyaco] dye solutions flow on studio of the New York Daily News and built an entirely 


smoothly. lie flat, release their dyes at uniform rate. ; 
For information and prices write, ® new reputation for himself during the 11 years he 
Box 192. San Francisco. California spent there before moving to Florida. We had known 
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accessories add extra D-2! 


value to your Omega 


e speed 

e color 

e portraits 

e salon prints 
e copies 


The OMEGA D-2 ENLARGER 

is precision engineered pote toh Flue ress 
for complete depend- mended for finest diff 
ability, versatility and enlarging, portraits, et 
efficiency for negatives | *"¢ ag to ops aap 
from 35mm. to 4x 5” denser head 


using 2” to 6%” lens! SEPARATE $42.75" 





* COLOR WORK is easy with 
the Colorhead Attachment 
*DIFFUSE DETAIL with the which permits insertion of 
Soft-Focus Attachment color correction filters and 
which promote richer and heat-absorbing glass between 
softer portraits lens and condenser 





OMEGA D-2_ 
Standard $168.50 


with Colorhead . $183.50 


; J 
with Omegalite ..$159.40 
*FASTER ENLARGING for *COPY WORK i imple with 
35mm. negatives i yours the Copy Attachment which 
with the precision-made accept tandard 4.x 
Rapid-Shift Filmholder negative holder 





*Prices slightly higher on West Coast 


SEEEENIG isk a ec ucScaLdoe. 


SIMMON BROS., INC Dept. PP-353 
30-28 Starr Ave., Long Island City 1, N Y 


VALUABLE cs ZS Please send my FREE COPY of “The 3 Basic Points of 


Print Quality.” 
BOOKLET —FREE 


Mail coupon for your copy 
of “The 3 Basic Points of Address 
Print Quality.” 


Name 


City — 


Zone . State 


ANY PICTURE IS JUST A SNAPSHOT UNTIL IT'S ENLARGED! 
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When the 


Job’s Exacting 


IDELITY ° 


Holders never 
let you down! 


Top professional photographers 
know from experience they are: 


Fast, smooth easy loading 

Film seats itself in the dark 
Guaranteed 100% light-tight 
Light in weight 

Film lies flat in focal plane 
Ruggedly built—beautiful finish 
The price is right!- 


For Complete Satisfaction 


Ask any leading dealer . . he has them 
Write us for FREE Illustrated Booklet 


IDEL/ 


MANUFACTURING COMPANY 
5147 W. Jefferson Blvd, Los Angeles 16 





Serice to the Profession 


High grade enlargements for Portrait and Commercial Stu 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures 


Attractive Pencil and Pastel Sketches from your negatives 
and photogrophs. 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists 


Write for Price List 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 














3 Write for prices or send film 
7273 Santo Monica Boulevard 
LABORATORY Dept. D, Hollywood 46, California 
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that Lester, who was 60, was in health because, much 
against his will, he had recently placed the Pilkington 
Studio on the market, but his death was quite un- 
expected. In view of the reputation of the Pilkington 
Studio, its fine list of customers and her good for 
tune in having a top-ranking staff, Mrs. Toloff she 
writes us — is not going to sell but will carry on the 
business herself. Good for her! 


M Watson McAlexander who, after 24 years as photo 
grapher for the Tennessee Coal, lron & Railroad Com 
pany of Birmingham, Ala., left their employ to open 
an independent commercial studio, moved on January 
1 to a downtown location. He now has a suite of six 
rooms on the 16th floor of Birmingham’s largest office 
building, the fully air-conditioned Brown-Marx In 
cidentally this is the same space he had when with 
T.C.l. which, in those days, occupied almost the entire 
building but have since erected a new one near their 
steel plants. 


Ber Stanley Tam, head of the States Smelting & Refin 


ing Co., Lima, Ohio, whose Tamco silver collectors bring 
year-round extra revenue to studios the country over, 


is at present on a trip around the world, but it’s not 


| a pleasure jaunt. He is making a world missionary 


survey, filling several speaking engagements daily with 
missionary groups and in native churches. We had 


| always respected quiet, smiling Stanley Tam; our readers 


| and ourself will now think even more of him 


ee Harvey Ensminger, whose studio in Harrisburg is one 
of central Pennsylvania's largest and oldest, sailed with 
Mrs. Ensminger on January 2 for a Mediterranean 


cruise. We wouldn't have known of it had he not 


| written us for the address of Maurice Tabard, on whom 


he hoped to call while in Paris. 


@ Julian Lockett, who started in photography in his 


home town of Pittsburg, Texas, when he was 16 and had 


conducted a studio there all his life, died on December 
13 at the age of 61 


@ Charles M. Graves, 79 year-old newspaper man who 
edited the Sunday Picture Section of the New York 
Times for 26 years and founded what later became 


the internationally famed World Wide Photos syndicate, 


| died while on vacation in Atlantic City, N. J., on 
| December 26. 


| MI Fred C. Delporte, noted portrait photographer of St 


Lovis until he sold his studio 15 years ago, died on 
December 30, aged 68. Upon giving up portraiture he 
became official photographer for the city and had 


| spent, in all, more than 50 years behind the camera 


| MI The Eastman Kodak Stores of Portland, Ore., have 


a new manager in the person of Joseph F. McNary 
who has been with Kodak since 1925 and manager 
of the Tacoma, Wash., store since 1931. He succeeds 
Edward P. O'Neill who retired January 1 after 40 
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COPY RESTORATIONS 


Do you turn them down because “they are 
more trouble than they are worth” or because 
you are too busy with your regular work? If 
so, you not only turn away profits but are 
sending prospective future prortait customers 
to competitors. 

Much better to accept each job, send it to us, 
add your profit, and collectl 


Write for illustrated price list 


THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y 











FILM HOLDERS REPAIRED 


AS GOOD AS NEW — SAVES YOU MONEY 
ghly efficient production methods enables us 
te offer this service at relatively low cost. 


ALSO @ Repair and Rebuild 
OTHER SIZES studio equipment 


@ For Sale: 
Holders 


Bellows 
RICES 


\ F.0.8. FACTORY 
MANUFACTURERS OF HOLDERS IN SPECIAL SIZE 
Hoffman Professional Camera Repair Service 
18 Monticth St. « Bklyn 6, N. Y. 





JUST FLIP A SWITCH ... 


and the Remarkable New |INDUCTOMATIC MULTISTROKE Electric 

Retouching and Etching Machine gives you any kind or method 
of stroke or oscillation: lateral or 
horizontal stroke; dot pattern; 
blended arc or semi-check pattern; 
‘‘abrading’’ method Smoother, 
faster, easier retouching for nega 
tives to 8x10; easily adapted for 
100’ rolls 7Omm film. Commercial 
studios also will find many uses 
for this machine. Ask your dealer 
or, if he cannot show it to you 
write us and send his name 

DEALERS. Write for details 


The H. K. Williams Co. 


MOLINE, ILL 





MAKE A 
PAINLESS 


feley-V habe g 
prooy.~—C.: PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit 
Service and quality guaranteed. Typical prices: 


Write for samples and 
complete price list so 
you're ready to quote 
on the first sample job 
that comes along. 


KIER PHOTO 
SERVICE 


Dept. PR., 1265 West 2nd Street 
Cleveland 13, Ohio 


Post Cord 5x7 8x10 
1M $24.00 $50.00 $75.00 
5M 22.00M 40.00M 70.00M 


SPECIAL 
DISCOUNT 
FOR 
PHOTOGRAPHERS 





yeors with Kodak, the last 


Portland store. 


27 as manager of the 


@ J. H. Kiewit, 53, owner of the Kiewit Studio in Omaha 
where he hod been in business since 1946, died at his 
home there on December 6 after a long illness. Mrs 
Kiewit, unable to carry on, has closed the studio and 
has been selling the equipment from her home 


W@ mr. and Mrs. Edwin A. Falk, long well known through 
out the middie west, have settled down in Maryville, 
Mo., in addition 
intend to conduct 


where, to operating a studio, 
a photographic school. The latter 
plan is the direct result of the success of two one-week 
classes they recently held, one in St. Lovis and another 
in San Antonio. They will teach both portrait and com 
mercial photography, as well as retouching and color 
ing. They should be highly successful, being a couple 
of thoroughly competent craftsmen who know how to 
impart their techniques to others. 


they 


MWe had not heard before of the death of Creed 
Echlin of Little Rock, Ark., who passed away on Sep 
tember 4. He was formerly with the Echlin & Red Studio 
of that city, and long before that a partner in the 
Barnes-Echlin Studio of Conway, Ark 


@ John S. Cambon, commercial photographer in New 
York City, died on January 3, aged 64, at the Veterans 
Hospital in East Orange, N. J. He had been a resident 
of North Bergen for three months but before that had 
made his home in Dumont, also in New Jersey. 


@ John Schmidt, who took his first news picture in 
1898 as a free lance photographer and for the past 
20 years has been on the photographic staff of the 
Cincinnati Times-Star, celebrated his 75th birthday and 
his retirement as a the first 


cameraman week in 


January 


@ Barb and Bill Montaigne, commercial photographers 
of Pembroke, Ont., left early in January for a six 
week trip to Barbados, Trinidad and South America, 
to make a series of direct color shots. 


@ One of the best known names in the photographic 
lens industry was that of our long-time friend Fred 
Schmid, who came to this country early in 1899 at 
the request of the late C. P. Goerz to organize the 
manufacture and sale of Goerz lenses and other optical 
products in the United States. As a result of his 
activities the C. P. Goerz American Optical Company 
(which for many years has been completely American 
owned) was formed in New York City. Some 16 years 
ago he became its president and served in that capacity 
until he retired in 1951, though even then he continued 
as a valued member of the board. For many years his 
We knew 
him as a gentle, kindly man, with vast experience in 
and knowledge of the field of optics, and it is with 
extreme regret that we report his death on December 
21, at the age of 82 


was a familiar face at national conventions 
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Flashed by Charles Du Bois Hods 


GOT A "SPECIAL" PHOTO PROBLEM 7 


Perhaps G-E Photoflash can help you solve it 


Here’s an example: An Easter picture—with large areas 
to light and children singing. G-E Photoflash placed 
creatively, provides the effect of Sunday morning sun- 
light—gives generous light to permit real depth of 
field (note the detail in faces and lilies) and helps 
catch the feel of action which seems to make the 
picture come to life. 

Put these advantages of G-E Photoflash to work for 
you—in the studio or on location. 


Remember, there's a G-E lamp for every photographic purpose 


GENERAL@Q ELECTRIC ~~ 
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BUILT TO LAST — 


For Years and Years 
THE NEW KEITH HEAVY- 
DUTY PRINTING FRAMES 


Steel-to-steel clamps 


($9.50), and 16x20 ($14.95). 


Dept. P. 
Distributed Exclusively By 


3266 W. PICO BLVD LOS ANGELES 19, CALIF 


no wood to break. Four 
handy sizes: 5x7 ($4.95), 8x10 ($6.95), 11x14 


Send for our Pink Sheet, a monthly bulletin 
of over 200 new and used bargains. Write 


GARDEN & WILLIAMS 








Sloistom 


PHOTO-CLOTH 


no paste—no waste—ready cut 
to convenient sizes 











new low-priced enlarger attachment converts 
any lens into a variable soft-focus lens! 

@ PICTROL reduces grain 

@ PICTROL improves tonal quality 

@ PICTROL is calibrated for accuracy 

@ PICTROL is priced amazingly low 


ye HQ 5495 
<P, 
Simple > attach—Easy to use 


1001 Ne Orange Drive 
Hollywood, Calif 
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Hi William Russell, 39-year-old photographer on the 
staff of the Cincinnati Times-Star, was injured in an 
automobile crash on the night of December 24. For 
tunately his injuries were not too serious. 


W The Sixth National Print Show of the Commercial & 
Press Photographers’ Association of Canada, specializ 
ing in all branches of commercial and press photo 
graphy, including color, will close on March 30. Infor 
mation may be had from John Boyd, chairman of the 


| print committee, 42 Princeton Road, Toronto 18, Canada 


It will go on display in Toronto in May and later 
showings will follow in Montreal and various cities in 


Western Canada. All Canadian photographers are 


| invited to compete 


john Charles Harding, pioneer medical photographer 


of Cleveland who gave up the camera in 1918 to 
become secretary of the Cleveland Medical Library 
Association, died on December 8 at the age of 91 in 
San Diego, Calif., where he had moved some years 
ago ofter his retirement. 


@ George A. Dolan, 71, who started as an errand boy 
with the once noted photo supply store of Hirsch & 
Kaiser in San Francisco more than 50 years ago and 
eventually became its president, died in his sleep on 
the night of November 14. He was thought well on 
the road to recovery from an operation several months 
before but had returned to the hospital for a further 
check-up, and there his death took place. In 1905, 
with William Wolff, he formed the partnership of 
Wolff & Dolan, makers of Probus dark room paint and 
Probus print lustre, to which he had given his entire 
attention since retiring from Hirsch & Kaye (the firm 
name was changed during World War | when feeling 
against everything that sounded German became so 
great that even German fried potatoes became anathema 
and restaurant owners had to list them as “American 
fried’) back in 1947. For many years Hirsch & Kaye 
were tops on the Pacific Coast among what those of 
us whose memories are long enough still think of as 
the “old line photo stock houses.” Many of our readers 
may find it difficult to realize that there was a time 
before the meteoric rise of photography as a national 
hobby, when there were less than 150 such concerns 
in the whole United States! 


BM Gus Wetzi or, one of Cleveland’s larger commercial 
photographers, has been doing considerable color work 
of late and, talking with us over the phone the other 
day, mentioned a condition we thought might well 
be passed on. All of a sudden he and his several 
cameramen discovered the whites in all their color 
shots were coming out with a serious blue cast. They 
checked everything they could think of and even 
called in demonstrators for help, but the trouble con 
tinued. Finally Gus decided to install a voltage regu 
lator and called in an electrician. Only then he 
learned that Cleveland’s big electric utility had, about 
a month earlier, changed from 115-volt to 120-volt 





LABORATORY TESTS 


LENSES 


are SUPERIOR for 
ACCURACY and DEFINITION 


DAGOR ANASTIGMAT 
F:6.8 and F:7.7 
Universal All-Purpose Lens 


& 
RECTAGON ANASTIGMAT 
F:6 
Excellent definition, color cor- 
rection and 90° Field Coverage 
® 


WIDE-ANGLE DAGOR ANASTIGMAT 
F:8 
Wide-Angle 100° 
® 


DOGMAR ANASTIGMAT 
F:4.5 
Perfect Speed Lens 


For complete details write Dept. PP-31 


C. P. GOERZ AMERICAN 
OPTICAL COMPANY 


Office and Factory 
he 317 EAST 34th STREET 
NEW YORK 16, N. Y. 


GOERZ 


| 


| 


CONSTANT TEMPERATURE WATER 


for Film Processing 


MANY 
PROFITABLE 
USES 


SAFE 
DEPENDABLE 
ECONOMICAL 


fae). ii felt 
WITHIN ‘4 F 

Reported 

by Users 


PRECISE 
CONTROL AT 
tow COST 


THERMOSTATIC (Qh) Pai bp) WATER MIXER 
Quickly pays back its cost 


Set a Powers water mixer for 
desired and forget it 


any temperature 
Temperature of water re 
mains constant regardless of fluctuations of pres- 
sure Or temperature in supply lines. Failure of cold 
water supply instantly shuts off delivery 

Because it gives the most precise control ob- 
tainable itis recommended by leading film manu 
facturers. It is a necessity in all photographic dark 
Used 
by thousands of photographers, lithographers, en- 
gravers, and in X-Ray film developing. Order today 
from your photo supply firm, or Write now for Bulletin 358PD 


rooms, a must for color work and matrices 


Photo Developing 
Supply Fixture $-4629 


Easy to Read 
4° Dial 


€ Thermometer 


Helps to Eliminate 
“oe Costly Mistakes, 


Delays, and Waste 
Assures Better at tMatedtete 
Quality Negatives 


Set 


Temperature Range 


Safeguards Valuable 
60 to 125 F 


Negatives 
Backed by 60 Years of 
Experience in Water Temperature Control 


THE POWERS REGULATOR CO. 
3403 Oakton St., Skokie, Tl. 


Please send copy of Circular 358PD and prices 


Name__— 


Firm— 





Address 
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The Miniature Lockets and Cases 
You Have Been Looking For 


A selection 
larger than you 
have hitherto 
seen. 

Beautiful sup 
ple leather cases, 
lined in finest 
faille moire. 24 
KT. gold plated 
locket fitted in a 
velvet mat, worthy 
of your most per- 
fect miniature. 

Made to order 
in traditional 
Black leather with 

maroon fitting or the many enchanting colors we 
have made famous. 

New Catalog now in process. You are invited to 
request your name on our mailing list. 


The J. Levi Company 


MANUFACTURERS OF LEATHER CASES 
AND MINIATURE PHOTOGRAPH FRAMES 


16 West Mt. Eden Ave., New York 52, N. Y. 








EVERYTHING -<) PHOTOGRAPHIC 
New Extra Fine Grain Developer 
PROMICROL 
DEVELOPER REPLENISHER 


600 cc (20 oz.) $ 1.10 2% litre (90 oz.) $ 4.00 
950 cc (32 o2.) 2.00 10 litre (2-1/5 gal.) 10.75 
2% litre (90 oz.) 4.00 20 litre (5 gal.) 20.00 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists. 


GEQ. INC. 


57 East 9th Street New York 3, N. Y. 

















WRITE FOR 
PRICE LIST 


QUANTITY 
Quality Prints 
An example of our low 
prices: 

8x10 Prints IM $65.00 


500 $37.50 
100 $8.50 


Send for price list today 


MAJOR PHOTO CO. 


1210 N. Clark St., Dept. P, Chicago 10, Ill. 
ORME 
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current. The lamp manufacturers, forewarned, had with- 
drawn all 115-volt lamps from Cleveland distributors 


| and outlets and replaced them with 120-volt but Gus, 


who buys his 3,200 K. lamps by the case in quantity 
and has a large stock on hand, was still innocently 
using 115-volt lamps for 120-volt current. All he and 
his staff knew was that their lamps were burning out 
more rapidly than normal. 


@ “My son — Ansgar, Jr. — is now associated with 
me,” writes Ansgar E. Johnson of Boise, where his 
studio has been a landmark for many years. Mr. John- 
son has been one of Idaho's leading photographers for 


| as long as we can remember and a subscriber of ours 
| for about the same length of time. In fact, the news 


came with his latest renewal and he added: “You are 


“” 


doing a nice job 


| MI The Geppert Studios, Des Moines, are the subjects 


of a cease and desist order issued on January 8 by 


| the Federal Trade Commission, which has objected to 


‘ 


alleged “misrepresentations in advertisements promot 


ing the sale of photograph enlargements.” 


The Marketplace 








Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recc dations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 














Radiant Manufacturing Corp. recognizing interest in 
three-dimensional projection, is now making portable Stereo 
Master Screen which assures absolutely tight, flat projection 
surface for bright pictures at full depth, and durable projection 
surface, combined with fast, simple setting up. Surface is 


| aluminum-treated, necessary tension produced by simple ratchet 


device called Tensi-Lock. May be rolled out of protective metal 
case and set up in less than minute. Two sizes: 40x40 and 


50x50. 


Emde Products are now out with new Emde Stereomounts 
each of which consists of only three parts: self-aligning and 
self-film-locking aluminum mask one-piece aluminum frame 
and micro-glass protective cover. To use, slip film under align 
ing and locking nibs, fold over top of mask, place between 
glasses and slip into frame. Result is accurate, durable, good 
looking slide, free of dust, lint, Newton rings or buckled film 
Made in three accepted film spacings and stereo window sizes, 
for either projection or viewing: normal, medium and close-up 
$3.50 in boxes of 20; $16.50 per 100. (Illustrated) 


' 
‘ 
“s 


Emde’s latest in ster 
eomounts 











MAKES INDOOR 
FOCUSING 
FAST AND SURE 


Add the NEW Kalart Rangefinder- 
Focuspot to your Automatic Rollei- 
flex — and precision focusing in 
dim light or total darkness becomes 
faster and more certain than day- 
light focusing. Unit consists of 
optical rangefinder, miniature lamp 
and 3 batteries, all mounted in 
metal case that screws into camera 
tripod socket. Ready for use 
instantly. Press light switch and 
twin circles of light are projected 
from the two rangefinder lenses. 
Turn camera focusing knob until 
twin circles merge on subject... 
and you're “in focus.’ Send post 


card for descriptive literature. 





FOR 


ROLLEIFLEX OWNERS! 
NEW KALART 


RANGEFINDER-FOCUSPOT 


WITH BUILT-IN 
ELECTRIC LIGHT 


Twin circles 
of light literally cut 
through darkness. 


Indicates accurate focus as close as 3 feet 


Beams can be projected over 30 feet 


KALART 


PLAINVILLE, CONN 











GOOD NEWS FOR 
PHOTOGRAPHERS! 


GLAMORIZE your studio with SUCCESS PORTRAIT COMPANY products 
Our FORTY YEARS experience, and our HIGHLY TRAINED ARTISTS are at 
your service. Let us worry about your COPY WORK, MINIATURES on Ivora 
Opal Porcelain glass, or paper 

do not have time to do. Place your difficult problems in our capable hand: 

OUR REFERENCES: Any photographer who has ever done business 


Dun & Bradstreet, any bank or business house in Chattanooga, Tenn 


We serve and satisfy FIVE THOUSAND other PHOTOGRAPHERS, and why 
not you too? It would be a pleasure. PRICES and full particulars UPON REQUEST. 


SUCCESS PORTRAIT COMPANY 


1301 McCallie Avenue 


with u 


Chattanooga 2, Tennessee 











17 


Professional 
Photographer 
March - 1953 








= Prominent 
Picture Takers 
RAVE ABOUT THE 35MM 


PROMINENT 


All of the Voigtlander ingenuity, engineering 
skill and craftsmanship have gone into creating 
this newest of miniature cameras designed to 


take INTERCHANGEABLE LENSES 


It has a telemeter-finder (view-finder and 


range-finder in one unit) coupled with the lens 

and a shutter setting which is coupled with 
film winding. One operation winds film and shut 
ter mechanism. No blanks . no doubles. Its 
eye-level operation facilitates speedy shooting 


With F2 ULTRON LENS in $ 00 

Compur Rapid-M-X Synchro Shutter 225 

With £1.5 Nokton lens $975 
Carrying Case. ..12.50 


Mail orders filled. Liberal trade-in allowance. 
AVAILABLE AT LEADING CAMERA STORES 
Send for Folder. 


WORLD'S LARGEST CAMERA STORE 


| 110 West 32nd Street * 113 West 31st Street ; 
New York 1,N. Y. * LOngacre 4-1 








The Cover Picture 


“so — 
the full planned by the 
art director and copy department of Cleveland's 


That's a Steak!’ was the punch-line of 
page advertisement, 


Fuller & Smith & Ross advertising agency, from 
which our taken. The 
was a 


cover illustration was 


subject of the advertisement 
brush killer subsidiary of the 


Diamond Alkali Company, also of Cleveland, and 


chemical 
made by a 


the tie-up was the point that the use of such 
a brush killer means more pasture land, more 
pasture means more cattle and more cattle mean 
more steaks. The illustration assignment went 
to Tony Venti of New York City, who writes us 
that the butcher and the housewife were models 
“but the steak was the real thingl’’ He says the 
meat market was genuine too, the shot being 
taken in the morning because the store was 
usually less busy at that time, and that those 
customers who entered 
that 
equipment was finally packed up 
butcher asked ‘Who's 
taken with a one-shot color camera, the exposure 


being 1/50th second at F/22 with flash 


enjoyed watching so 
much they were disappointed when the 
and the 


next?” The picture was 





nine 


units providing the lighting. Carbro was used to 











FOR FAST ECONOMICAL PRODUCTION 


os 


ADJUSTABLE FROM 21,x3% TO 8x10 
8x10 CONTACT 


ALCO PRINTER 


The split platen and spring pressure assure perfect 
uniform contact throughout. Heavy ground glass 


provides uniform distribution of at, : 


light. Has vents in back and on 
RETAIL 


bottom. Of heavy plywood, attrac 
tively finished 


See it at your dealer or write to 


ALCO PHOTO SUPPLY CORP. 


902 Broadway New York 9, N. Y. 
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| 
make the final color print. } 
| 
} 
| 


Amplex Corporation is now marketing in this 
My-T-Myte new 
Philips of 


lumen 


country 
under trade 
photoflash 


sizes 


name Amplex-Nore!co 
lamp developed by 
6,000 and 11,000 


nalium wire-fill. Scarcely 


midget 
Holland, in two 
seconds, featuring hydro 
larger than peanut, fits all 
standard 


with practically all 


existing 


sockets and reflectors without 


adapter. Can be 


bayonet-type requiring 


used cameras but was 
designed principally for 
up to 1/100th second 
PF-4 (11,000 
hardly larger 
on market full 


fixed-focus types and for synch. shots 
PF-3 (6,000 I.s.) sells for Ic; 
W2"”ac 12-lamp 
than pack of cigarettes. Amplex wil! also place 


lamp 


l.s.) for Both come in packages 


line Amplex photoflash 
Amplex is the latest 
founded Wabash Photolamp 
ond built it 
Retired for 


lamps in all standard 


sizes venture of A. B. Parker, who 


(later taken over by Sylvania) 
field 


couldn't stay idle and is 


into a pre-eminent position in the lamp 


several years, he just 
now out to repeat his earlier performance 

Camera Magazine is $1.00 new 
which gives 
20 widely 


to list all 


offering for only 
Calculator called Develo-Tell 
38 different films 
Would require 300-page book 
Settings take into 
and both con 
Calculator also states 


Development Time 


correct time for in any of used 


developers. informa 


tion available from Develo-Tell account 


wide range of temperatures, various contrasts 


tinuous and intermittent agitation most 


each film. Plastic coating 


(Illustrated) 


desirable degree of contrast for 


protects surface against spillage of solutions 


A simple, efficient develop 
ment time calculator 





7 ouT oF 10 


PROFESSIONALS 


Dryer BJ 
PHOTO -TOOLS 


Per- 
st Every-Day 
naan Biggest | 
Values ! Unlimited Guara 


ts for 
1 Made by Exper 
ort 55 Yeors ot 
“Know-How - 


Here are only a few of 
“PHOTO-TOOLS” 

e and by 
URKE & JAMES... “- 


@eSOLAR ENLARGERS 
World's Preference; Spe- 
cia ondenser ystem; 
“‘Finger-touch’’ Focusing; 
Dust-free Neg Carriers, 
etc., for Superb Perform- 
ance. 35 mm to 5x7 in. 
$66.50 to $298.50 


@®B G J SPEED PRESS 
Basj i a 


adget Free — Abuse Proo 
Revolving Back, Dual Con- 
trols; Drop Bed; etc. All 
Functional Features. 214x 
3'%4- 4 * 5°—$69.50-$84.50. 


e8 x 10 B&J Com- 
mercial View Camera 
Pr é for 
turdy Exacting Perform- 
ance; Long, Durable Bel- 
lows and Unlimited Ad- 
justments. 4 x 5; 5 x 7 
from $74.50 





®REMBRANODT 
PORTRAIT CAMERA 

ed! — Quick Fo- 

cusing, ocusing Lock, 

Hooded Focusing, Ground 

Glass, Hardwood Frame, etc. 

Quality in Details, 4 x 5; 

5 x 7; $69.50 to $99.50... 











®REXO-GLOSSY 
Double-Duty DRYER 
Id’ td! Thermo- 
static eat ontrol, 750 
— 2% x 3% prints per 
hour, Double Electric Heat- 
ing Elements $47.11 








@ COMPLETE PROFESSIONAL EQUIP. 
@ 8x 10 B & J Metal Pro-Contact Printer 
Individual Lamp Controls, etc., $99.50. 
@ Largest Stock of Lenses ! 
@ Complete Laboratory Equipment ! 


Write for Complete 
72 poge Illustrated 
: PHOTO-TOOLS 


CATALOGUE 1051H 


Burke «James, Inc. 


FINE PHOTOGRAPHIC EQUIPMENT SINCE 1897 


321 S$. Wabash Ave., Chicago 4, til. U.S.A. 














— 





Portronic Portrait—Susans of Hollywood (John E. Reed) 
(70mm picture actual size) 








GOOD ) sz 














BEATTIE Gh A 


AUTOMATIC PORTRAIT CAMERA 





Ask Your Dealer or Write Us 


hotographic 
roducts Inc. 


6916 Romaine Street 
Hollywood 38, Calif. 
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Flash vs. Speed Light | | rebie“top tim sir 
in Negative 7 
Development 


by E. W. LOWE, 
A.P.S.A. 





Speedlight negatives have a tendency to 
flatness which many photographers combat 
by over-developing, resulting in a coarse 
grain. However, fine grain is essential in 
35mm. negatives, and can easily be obtained 
even in speedlight negatives without loss of 
contrast by using the long scale developer, 
EDWAL Super 12, which requires no over- 
development. Length of developing time is 

# Oscar Fisher Co Inc adds to stainless steel line new 
reasonable and grainless enlargements, to | Fisher Table Top Film Drier for use where small capacity but 
8 x 10” and 11 x 14”, are regularly obtained | ‘* efficient drying are required. Cabinet uses Calrod type 

re . mn heating unit with high velocity blower, air intake being 
from 35mm. negatives developed with | scientifically balonced ond filtered with film emulsion temper 
EDWAL Super i. ature held well within margin of safety. Cabinet is double 


walled, rock wool insulated. Has automatic built-in timer; 





For finer grain negatives, EDWAL Super 20 comes with one set standard racks Capacity is 12 8x10 of 24 
4x5 or 5x7 films; or six 14x17 X-ray films every 10 minutes 


can be used IF its high energy is maintained | wit accommodate roll film on developing reels or special 
with the new EDWAI Liquid Super 0 racks. Size 11“%x18"x36" high. Price $195.00. (Illustrated 


Replenisher. We do not recommend the Kingsley Stamping Machine Co., Hollywood, Calif., whe 


“low energy” replenishing method for speed- | °°" Mve more thon 25,000 of their precision Kingsley Stomp 
ing Machines in use all over the world, announce their avail 


light work with EDWAL Super 20, although ability for photographers and camera shops, as well as the 


it works well with Super >. Kingsley special hard metal types and highest quality stamping 
foil in over 20 colors. With the Kingsley, studio names, trade 


Regular flash bulb negatives tend to be verv marks or other devices may be easily stamped on mountings, 
2 & a leather and imitation leather, cloth, wood, plastic et Full 
contrasty with some areas “blocked up particulars on request. (ilustrated) 
while other areas are too thin to register 
detail. This condition can be prevented by The Kingsley stamp 
. ° ° = ing machine 
developing flash negatives in soft working, 
fine grain EDWAL Minicol which holds 
both shadow and high-light details, even 
with extremely contrasty lighting. And 
35mm. negatives will produce 11 x 14” 
enlargements from coarse grained films and 
20 x 30” to 40 x 60” from fine grained 
(low speed) films. 





EDWAL Minicol is unique since it can be con 
verted into a long scale developer merely by 
developing negatives at higher temperatures of 75 
to 85° F, however, the grain is not quite as fine, 
using this method. 
‘ Dormitzer Electric & Mfg. Co. presents new portable 
Use of these developers is described in chapter 3 Synctron 200 Speedlight, weighing only nine pounds, bulking 
of “Modern Developing Methods.” Yours for 25¢ only 3%"x9%s"x9'2" high. Operates on self-contained wet 


(stamps or coins). Request on your letterhead. | cell storage batteries (or 115-volt a.c.) with assured peak 
power storage at cost of only 1/10th cent per flash. Dual! 
light output control permits switching from full 200 watt 


SCIENTIFIC second light output te 100 wott-seconds for close-up work 
PRODUCTS CORP, | Flash duration is 1/1,250th second; recycling time is 15 to 
Ringwood, Ilinois | 20 seconds. Cased in form-fitting, shoulder-slung Synctroplex 
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Announcing the Photogenic “Little Giant” 
SPEED LIGHT 


Newest Development In 
A Flexible Lightweight 
Electronic, Portable, 
Dry-Battery Operated 
Speed Lite 


Two Power Range 50 and 
100 watt-seconds. By simply man 
ipulating the Hi-Lo switch 

Two types of Reflectors, con 
ventional 60 flood type, and a 
narrow beam, for long shots 

Two 225 volt Eveready Batter 
ies and the Capacitors are com 
pactly mounted in an attractive 
Royalite carrying case 

Lighting Unit instantly adapt 
able to X or O (zero delay) shut 
ters. Attaches to flash gun 
Adapters available for attaching 
to all cameras 


For further information, see leading 
Photographic suppliers, or write to 


THE PHOTOGENIC MACHINE COMPANY  youncstown 1, onto 








Most popular color process of all 


— Marshall's LOW cost assures big profits for YOU. 
— Marshall's Photo-Oil Colors are simplest to use. 
— No expensive prints are necessary. 


To work with Marshall's Photo-Oil Colors are standard with the country’s leading 

use regular, economical MATTE finish — no photographers and colorists. Backed by over 

special process prints are necessary. 20 years of scientific research, these colors 
Every print you make with Marshall's assure clean, clear tones of remarkable 

Photo-Oil colors reflects your high standard uniformity. 

of workmanship. You can always remove 

the color and start over again to attain the NEW! AIR FORCE BLUE 

finest professional touch. for coloring photographs of members of the 
Marshall's Photo-Oil Color process offers Air Forces of the United States, and other 

you true-to-life, natural hues exactly where countries. Also, MARSHALL'S KHAKI and 

you want them. Marshall's Photo-Oil Colors NAVY BLUE. 


MARSHALL’S puoto-on corors 


John G. Marshall Mfg. Co., Inc., Dept. J-3 167 North 9th Street, Brooklyn 11, N. Y¥ 
Canadion Dist.: Canada Photo Products, Ltd., 137 Wellington Street West, Toronto | 
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pack, lighter than aluminum yet trong a steel! n resisting 


impact, which will not chip or corrode lamp head hoa 
Amazing new discovery for . . 


ready’’ light indicating full charge for peak light output 


Guide numbers are 400 for black-and-white speed pon film 
BETTER GLOSSY PRINTS 60 for daylight Ektachrome; at half power 250 and 40 
respectively. Complete line of ac ories is available. Details 
and prices on request 


enge 
more brilliance 

d Oscar Fisher Co Inc. announces automatic agitator for 
no dry spots 


color or monochrome processing called Fisher Hydralift with no 


electric motors or wiring connections to cause short circuit or 


no dull edges aside: ith, ied 


of water-powered automatic ‘‘lift and drain’’ agitation mechan 


. 
7 curling sm; two 3'4 gallon insert tanks with racks to accommodate 10 
as | / 8x10, 20 5x7, 40 4x5 cut film, 15 2120 or 30 35mm roll 
\ of 7 


on Nikor reels; highly efficient film washer; water jacket sink 


on stainless steel legs, and two signaling timers. All construc 
_ tion is type 316 stainless steel heliarc welded, completely 
— 
passivated. Water pressure regulator assures constant agitation 
speed despite water pressure variations. Assures uniform process 


ing of successive runs without streaks or uneven development 


rice - (Illustrated) 
ENDS FERROTYPE TROUBLES Price $785.00. (illustrat 


ts re yoy ha ~ The Fisher Hydralift, 


an automatic agita 
Mix Glosco with water ... dip prints for 


before ferrotyping. Professional size 

treats thousands of prints . . . only 
$4.95 per 1 pound package. Money 
Back Guarantee. 


OSCO CHEMICAL CO., INC. 


P. O. BOX 2157, DEPT. P ATLANTA, GEORGIA 


with all working parts enclosed. Consist 











INCREASE PRINT SALES Cleveland Lathe & Machine Co.'s Stimpson Super Sealer 


originally made for heat-sealing plastic film now available 
for dry-mounting. Thermostat hold 


250° and 550° F. May also 


temperature constant between 
be used for hermetically sealing 
negatives, color transparencies, equipment, paper dry chemi 
cals, etc in plastic films and envelopes Accessory Teflon 


e 
save time | ‘boot’ provides maximum “‘slip’’ quality; prevents marring 
eee delicate surfaces. Heating element is Chromalox. Long, flexible 


spring keeps cord from fraying where it 


any 110-volt a.c. outlet 


leaves handle. Plugs in 


Oscar Fisher Co In now offers electrolytic Fisher Silver 


Recovery Unit which salvages one to 1% ounces silver per day 


while maintaining freshness of bath indefinitely with addition 
of acetic acid hardening bath as replenisher to maintain 
hardening properties. Silver i recovered on stainless steel 
plates, and, when deposit becomes “%"” to “4” thick, may be 


peeled off and sold without further refining. Needs no atten 


tion or maintenance; operates on a.c.; draws no more than 
MM [AAG |G = * iC )P Da R} three-watt bulb. Price $160.00. (Illustrated) 
The Magic-Cropper, a voriable cropping or masking 
frame, slides in and out smoothly to give you correct, 
calibrated proportions 
@ Show customers different compositions quickly. 
@ Find a photograph within a photograph easily 
@ Save darkroom time —do away with guesswork 
on proportions. 
® Compose on camera ground glass. 
Two sizes: 4x5 or 5x7 proportions 
$4.95 each postpaid if cash with order 
Oscar Fisher's new 


PAE POP RETOUCHING MACHINE CO. sive, 


737 Lincoln St. Denver 3, Colo 


recovery unit 


(Turn to page 55 
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DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 


VAC VOLE 


CONTACT ENLARGING 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for DWG & 
SWG cut sheets and rolls. 


POST CARD STOCK «. «1. «sia. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 





125 West 45 balms 
Street 





--- or any PRESET 
Temperature from 50° to 90° F 


QUALITY is easier to maintain ven the temperature 
of film and print processing solutions is accurately 
controllec 


With the PAKOTEMP providing heat or refrigeration 
as neede luuons 


ns are automaucally held to plus or 
weose, from § 


at any temperature you «¢ 0 


With the PAKOTEMP you can depend on your proc 

essing solution temperatures being accurately con 
" : trolled with the close tolerances required for high qual 
Ask your PAKO Distributor for Se tie 1 . sii 
complete information or write 


; Investugate the advantages of installing a PAKOTEMP 
direct 


in your film and print processing departments 


PAKO CORPORATION 


1010 LYNDALE AVENUE ¢ MINNEAPOLIS 11, MINNESOTA 
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The Editor's Commentary: 


It has been interesting to watch the progress of the new Republican ad- 
ministration in its announced plans to tap the best brains of the country in 
filling cabinet and sub-cabinet posts. To me it was even more interesting to 
note that our own industry was not overlooked. I refer, of course, to the se- 
lection of Marion P. Folsom as Undersecretary of the Treasury. Mr. Folsom, 
long treasurer of Kodak, recently resigned that position to take over his 
new job, and has been succeeded by Archbold H. Robinson, an assistant treas- 
urer of Kodak since 1937. Mr. Folsom's appointment comes as the culmination 
of a long series of extra-curricular national activities, the most recent 
being his chairmanship of the highly important Committee for Economic De- 
velopment. From all I have read there seems to be unanimous agreement that 
President Eisenhower could not have chosen a more competent man to fill the 
particular and onerous duties which fall to the lot of the Undersecretary. 








Some time ago I remarked on this page concerning the tremendous dossiers 
that Better Business Bureaus throughout the country have to maintain with 
respect to photographic swindles of all types. Apparently conditions are 
growing no better - certainly not in Toledo, anyway. There the B. B. B. in 
both its October and November bulletins found it necessary to devote con- 
Siderable space to the subject. In October a Chicago studio selling baby 
contracts in Toledo was under discussion; in November the problem was an 
album scheme offered by Some So-called association of photographers with 
headquarters in California. And So it goes! 





Recently Ernest F. Caldwell, veteran photographer of Laguna Beach, Calif., 
presented that city with a selection of 300 negatives picturing the growth 
of the community, Selected from files he has been accumulating Since as long 
ago aS 1888. Accepted with considerable pleasure and accompanying publicity 
by the mayor, they will be retained in the city hall as The Ernest F. Cald- 
well Collection of Historical Laguna Beach Scenes. I wonder why more stu- 
dio owners, eSpecially those planning to sell out and retire, do not inthis 
manner perpetuate their own names and at the same time Salvage for poster- 
ity negatives which eventually may be priceless. In nearly every locality 
there is some museum or hiStorical society which would welcome them. Sel- 
dom does a new owner of a Studio recognize the value of these old files and 
all too frequently they are promptly sold at a few cents a pound as old glass 
or film. 





Speaking of wondering, I also wonder how many professionals appreciate 
how much can be learned from television, both with respect to its lighting 
techniques (eSpecially with reference to cloSe-ups of individual faces) 
and the interpolated commercials. I know that Several times an evening, ab- 
sorbed though we may be in a program, my wife or I will remark: "There's a 
fine portrait lighting!" or "How's that for an unusual pose?" As for the 
commercials, tempted though you may be to turn them off, consider them dis- 
passionately as examples of commercial or illustrative photography and 
you'll find your time well spent. 
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MAURICE BAUMAN 


ILLUSTRATION 


A beauty illustration for “Good 
Housekeeping’ magazine 





MAURICE BAUMAN 


AVENE AGP 


IMAGINATION PLUS TECHNIQUE 


By Harold Christopher 


WHEN AN ADVERTISER pays for a full page in color in Life magazine to tell the world 
that a photographer is a genius — that’s news! Dr. West's toothbrushes paid the bill, 
and Maurice Bauman is the ‘‘genius’’. To other illustrative photographers, the news 
was hardly startling. Bauman’‘s studio is in 480 Lexington Avenue, New York City, 
a structure honeycombed with famed illustrators because of the high ceilings. Many 
of these celebrated top-notchers call on Maurice Bauman to solve their technical 


Above: a jewelry advertisement for Saks 
Fifth Avenue of New York City. Upper 
right: a beauty advertisement for the 
same client, this being a double-printing 
from two negatives. Af right: a beauty 
advertisement for Chen Yu Cloudsilk, a 
photo-montage from three negatives: one 
of the ferns, one of the head and one 
of the water 


problems. 

Bauman is a rare combination because he has a 
vivid imagination, and sufficient technical skill to execute 
his most fantastic conceptions. In his hands, the camera 
loses all resemblance to a recording instrument and 
becomes a tool, an instrument capable of transmitting 
the will of the man behind the camera. In answer to those 
photographers who talk of ‘‘Art’’ as the beginning and 
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This photograph, 
described in the 
accompanying 
text, is a black 
and-white print 
color 
transparency, 
made for the ed 
itorial pages of 
“Good House 
keeping’ maga 
zine. 


from a 


MAURICE BAUMAN 


end of photography, Bauman responds with: 
“Try playing a Mahler 
technique.” 


wide tonal range. For monochrome process- 
ing, he chooses his film deliberately, after 
experimentation. His 


symphony without 
interested in tech- 


sake of technique, but he 


Bauman isn't present choice, (he 


nique for the 


warns that he tests all new films and changes 


knows that without his extraordinary facility 
he couldn't possibly create the illustrations 
that have become identified with him. 

Most of Bauman’‘s work is done in color. 
There is very little about the processes and 
that photography 
that Bauman doesn’t know as familiarly as 


materials comprise color 


ordinary monochrome He uses 


Ektachrome 


technique. 
work because it offers 


delicate rendering of skin tones and has a 


in his 


whenever a product seems better than one 
he has been using) is Ansco fine grain film 
for speedlight and Eastman for incandescent 
lighting because of the latter's speed. 

In addition to being a creative tech- 
nician, 


Bauman is an inventor of photo- 
graphic equipment. He doesn’t even make an 
effort to profit inventions but 
promptly shares them with his fellow illus- 


trators. He does this because he feels that 


from his 





Another black- 
and-white print 
from a color 
transparency 
made for the ed- 
itorial pages of 
“Good House 
keeping.” This 
involved a double 
exposure on the 
original transpar- 
ency. 


MAURICE BAUMAN 


a photographer should take photographs, not tronic flash equipment weren‘t proportionate 
invent mechanical devices. However, when _ to the strength of the light, nor were they in 
there is no equipment available that will do precisely the same position. In addition, it 
what Bauman wants done, he spends some’ wasn’t possible to take a meter reading with 
evenings or weekends in his workshop at  speedlight. After due time in his home work 


home. shop, Bauman came up with a set of speed 

When electronic flash (or speedlights) light units that have revolutionized the illus 
first assumed importance in advertising and tration field. He set identical reflectors at 
editorial illustration, Bauman experimented’ either end of an arm attached to a regular 
with it. He liked the light, its quality and Saltzman light stand. One reflector held an 
speed, but he wanted to retain the careful electronic flashtube. The other held a photo 
lighting and complete control possible only flood, same type and size as its twin. The 
with incandescents. The pilot lights on elec- photoflood was used to illuminate the set 
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Then, when the lighting satisfied Bauman, he 
lightly flipped the reflector containing the 
photoflood, and the electronic flashtube 
assumed the identical position the other light 
had occupied. Bauman constructed his own 
units and showed them to all his colleagues. 
the big 
Bauman designed — Saltzman made speed- 


Today, most of illustrators own 
light equipment although Bauman has neither 
asked for nor received any royalties. 

In devising ways and means of carry- 
ing out his photographic ideas, Bauman is 
equally ingenious. Perhaps his background as 
student provided him with the 
chemical know-how that he finds so useful. 
To see how he makes use of all his back- 
ground experience, let's follow Bauman 
through a typical assignment. All the art 


editor of Good Housekeeping magazine told 


a medical 


Bauman was: “Illustrate an article on peaches 
and cream.’ No layout, no color sketch, not 
even a detailed paragraph of description. 


Just seven words! Bauman started out as 


usual with a pencil sketch. He always uses 
sketches to determine space and mass but 
the sketch is never allowed to dominate the 
shooting. In color, particularly, composition 
changes through the aggressive or recessive 
values of the color employed. 

He saw the illustration as the universal 
conception of peaches and cream, whole, 
half and sliced peaches, with a pitcher of 
cream and an undistinguished bowl. Using a 
black background, he first photographed 
four whole and two half peaches. He removed 
the peaches and replaced them with white 
paper cut-outs simulating a pitcher, a stream 
of cream and a bowl. Both were shot on 
the same sheet of 8x10 Ansco Color film. 
The second set-up was exposed three times 
too long in order to assure that the cut-outs 
would look pure white. Then he filled a 
bowl with sliced peaches and took another 
picture, on a second 8x10 sheet of Ansco 
Color film, to fill up the space he had left 
for the bowl on the first sheet of film. 





After both transparencies were devel- 
oped normally, he bound the second sheet 
of film to a clear glass plate, same size, with 
waterproof tape. He then masked off all but 
the upper part of the bowl and the back- 
ground. For masking, he uses asphaltum, 
which is normally employed by glass etchers. 
Then he dissolved the unwanted gelatine by 
immersing the glass plate in Clorox, a 
product found in most kitchens. 


When the extra gelatine had disap- 
peared, the photographer removed the 
masking material with benzole. Last of all, 
he simply bound the two transparencies 


These two typical 
examples of Bav- 
man’s mastery of 
high-key photo- 
graphy were 
made to illustrate 
beauty odvertise- 
ments for Soks- 
Fifth Avenue. 


MAURICE 
BAUMAN 


together. 

If it's at all possible, Bauman does the 
picture the easy way. He never becomes 
involved in’ technique unnecessarily. A 
Bauman.-illustrated advertisement that just 
recently won a Gold Medal Award at the 
Art Directors’ Show was nothing more than 
a color photograph of a paper bag filled 
with groceries. Simple though it was, the 
picture had a third-dimensional quality that 
made it memorable and award-worthy. 

Some of his famous beauty photographs 
for editorial pages are equally simple, and 
superb. A device that Bauman initiated was 





This black-and 
white print from 
a color transpar 
ency for the edi- 
torial pages of 
“Good House- 
keeping’ was or 
iginally a _ color 
shot of a color 
shot because the 
print of the to 
mato, which has 
been so carefully 
sliced up, was it- 
self a full color 
carbro 


MAURICE 
BAUMAN 


a combination of black and white with color. _ first from his sketches, then on 
He uses it mainly for jewelry advertisements. Bauman tells the story more dramatically 
After making a black-and-white photograph because of its instantaneous impact. The 
of a lovely model, Bauman has it blown up _— same trait led him to devise a black border 
to 16x20. He then uses the photograph as_ for his pictures when he first became 
a background, draping jewels over it. When interested in photography. At the time, most 
the jewels are suitably arranged, he makes amateurs had a craze for black-bordered 


a color shot of the black-and-white photo- pictures. Bauman devised an easel that could 
graph plus the colorful jewelry. print a black border 


the set itself, 





while exposing the 
It is actually his desire for simplification picture. The only trouble was that the fad 
that has led Bauman to invent photographic faded before the easel worked smoothly. 

equipment and streamline his photographic This interest in technical details has 
set-ups. He always seeks a posterish quality marked Bauman’‘s career from the beginning. 
in his most imaginative illustrations. In this He first became interested in photography 
way, by constantly eliminating non-essentials (Turn to page 56) 
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THIS PHOTOGRAPH was made by double exposure, the 
foreground F/32 and the 
second at F/22, the 
negative being developed four and a half minutes in 
DK-50. The print, a projection on Velour 


receiving one 
background (the 


second at 
silhouette) one 


Black, was 
given 25 seconds exposure and was developed for two 
minutes in D-72 (two-to-one) at 68 


UNFORTUNATELY THIS PICTURE, obviously an experi 
ment in 


producing an advertising illustration for 
Maxwell House coffee, is too complicated a composi 
tion. We have an assortment of disconnected objects, 
each competing for attention. If any lineal design is 
to be found, it starts at the bottom with the cup and 
saucer, runs upward through the coffee pot, through 
the silhouette and out at the top of the print. The 
can of coffee which, after all, is the article the picture 
is supposed to sell, is entirely ignored. Actually it is 
difficult to find even this lineal design without consid 
erable effort because the silhouette dominates the 
whole arrangement so forcefully. The only other com- 
petitive attraction, and it is a small one, is the spot 
of black coffee in the cup. Everything else is subordi 


nated to these two dark tonal blocks. 


We would first suggest that the two objects on 
the right side of the print be eliminated. Not enough 
of either is included to be interesting and what little 
does show is just sufficient to pull the eye out of the 
print on that side. Then shade the lower right corner 
to give it a darker tone, or perhaps include part of 
a napkin. As it is, the base of the print is very unin 
teresting. We advise placing the spoon in the saucer, 
partly behind the cup, giving the impression that the 


coffee is ready to drink. The picture now seems to 


imply that the coffee has already been stirred, and 
most housewives do not appreciate wet spoons being 
laid on their table cloths. In its present position the 
spoon connects the cup and the can in a 


manner. The “hot 


confusing 
spot’ in the bowl of the spoon 
draws too much attention to the spoon and also reflects 
upon and obscures part of the coffee’s all-important and 
much advertised slogan. 

The coffee pot, mainly a mass of dark tone relieved 
by a galaxy of stars resulting from the lights used to 
make the two shots, also attracts far too much atten 
tion. It should have been sprayed or otherwise dulled 
as we explained on this page in a very recent issue 

Finally we would try something like this: trim the 
left side of the print clear up to the knob on the lid 
of the pot; turn the pot so that the spout does not cut 
into the silhouette but is separated from it; eliminate 
the reflections on the pot as noted above; remove the 
items on the right side and make the changes in the 
lower right corner; put the spoon in the saucer. Then, 
having thus simplified the composition, concentrate the 
light on the coffee can either by bringing the 
light forward (which would also eliminate some of the 
ugly shadows) or by adding a small light which would 
illuminate the can alone. 


main 
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Blue Ribbon Photograph 
By 
Merrill D. Matthews, orchard Park, NY. 





Honorable 


Mentions 








FOUR 
source was low, to the left of the camera. The fill-in, 
at the left, was at medium height. A third light, high 
at the hair. The fourth, 
the background. 


LICHTS were used for this portrait. The main 


right 
behind the 
The negative was Portrait Pan and the developer was 
DK-60a 


rear, illuminated the 


model, was directed on 


THE ORIGINAL of this 
tone and 


portrait, with its lovely warm 


away-from-the-ordinary composition, is ex 


tremely striking and almost certain to win a murmur 


of approval from the average layman. Unfortunately in 


this department we cre required to study the pictures 


which come before us strictly from their photographic 
aspect. 


So doing, we are forced to the realization that 
although this is 
child, 


in his 


unquestionably a cute portrait of a 


the photographer has made one big mistake 
use of both a low camera angle and a low 
front or main light. The low camera position has fore 
shortened the face and so broadened it that it has 
become out of proportion, in addition to giving a 
bulbular appearance to the nose. The low front light 
has flattened the face, destroyed much of its round 


ness, and again has distorted the nose. 


On the other hand the light used to illuminate 
the hair has been beautifully handled, as has the back 
ground light. The white blotch above the shoulder, 
which we assume to be the legs or feet of the child, 
is very disturbing and 


should have been burned-in 


more; it seems that this has 
Otherwise 


ground is a masterful job. 


already been done to 


some extent. the burning-in of the back 


The composition leaves a little to be desired. This 
may be a matter of opinion but we have the feeling 
that the head is a 
print. Aside from this the spacing is well done, due 


to the tilted head of the little subject. We 
imagine that the parents were delighted. 


little too large for a horizontal 


would 


Technically the negative seems to be well exposed 
but slightly underdeveloped whereas the print is both 
well exposed and well developed. At least the picture 
is different from the standard head-and-shoulders and 
is the sort of thing we would like to see much more 
often. 
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REPEAT ORDERS 
REAP PROFITS 


By Marcia Walsh 


“WE LEARNED OUR LESSON early in this business’’ 
said Peter J. Berkeley of Denver's Lainson Studio, 
uptown branch. ‘‘The second order is where we 
really start to corner the velvet. This was made 
clear to me during the first dozen years in this 
location, when from one pleased member of a 
family of ten, we secured twenty-three thousand 
dollars’ worth of business in repeat orders over a 
dozen years. As a result, in this studio, the 


The official portrait of President Eisenhower, Copyright 
1952 by Peter J. Berkeley, Lainson Studios, Denver, Colo 





Exterior, showing win- 
dow disploys, of the 
uptown branch of the 
Lainson Studios, in 
Denver's famed Brown 
Palace Hotel 











Above: Peter J. Berk- 
eley himself, At right 
the unusual interior of 
the Brown Polace stu- 
dio; the camera room 
—upstairs—is reached 
by the staits, balus- 
trade of which may be 
seen through the right 
window in the upper 
photograph. 


customer is eternally right. We cannot do too 
much to suit the customer on that first order, 
because our eyes are on the second, third, 
fourth and fifth repeat orders, as well as the 
first. 

“Of course our location here in the 
Brown Palace Hotel since 1928 helps us a 
lot, too because, of our total 1951 gross 
amounting to fifty-five thousand, sixty percent 


came in unsolicited, while only forty percent 
could be traced 
effort.’ 

When asked 
schedule, Mr. 
difficult to 
telephone 


to planned promotional 


about his 
Berkeley agreed 


promotional 
that it is 
business from 


trace resulting 


directory advertising, club-group 
recommendations, 


local publicity 


and general newspaper 


and advertising. However 





Reproduced from a full color opaque oil original 


from his phone solicitations he has a definite 
check. For instance, about ten years ago a 
member of one of the Denver clubs came in 
for a sitting. Pleased with the Berkeley tech 
nique and results, he mentioned the Lainson 


LAINSON 


Studio to other club members. Some studios 
might consider this so much gratis business 
— plus gravy in spades. But not Mr. Berkeley. 
He 


this repeat business and he set out to cultivate 


recognized the pay-dirt embedded in 


STUDIO 





it. He asked his receptionist to secure the 
membership roster of that athletic club and 
phone every member suggesting a sitting. 
The results were sufficiently profitable to 
merit the expenditure of time and promo- 
tional funds on other Denver clubs. Following 
the success with the athletic club, the medical, 
dental, university and various luncheon clubs 
were thoroughly solicited. This meant an 
expenditure of time and telephone effort, 
but it also meant a growing and profit-making 
gross resulting from a total of four thousand 
club-member sittings. 


Adapting this promotional technique to 
the recent political campaign, in June, 1952, 
Mr. Berkeley received a phone call from the 
Eisenhower headquarters upstairs in the Brown 
Palce Hotel in Denver, in the lobby of which 
the uptown branch of the Lainson Studio is 
located. “That was something | just fell into 
through my location and my _ twenty-eight 
years of photographing Denver businessmen, 
professional men and social family groups 
here. General Eisenhower and his associates 
were pleased with the results, so | was fre- 
quently called upstairs to photograph the 
various regional groups presented to the 
General. Never one to leave a situation 
undeveloped, |! pondered how this work 
might be promoted along further channels. 
Just at this time | had a phone call from 
Dobbs Ferry, New York. Lou Gross of the 
Forever Portrait Company had seen some of 
the Eisenhower prints and wanted authoriza- 
tion from me to promote nationally one 
particular pose, enlarged and colored, at a 
price of one dollar each. We made suitable 
arrangements, and a lithographing company 
in New Jersey took over. 


“Prior to the election, we sold one 
million of those Eisenhower enlargements. We 
secured unlimited national publicity on the 
portrait; and later received word from 
National Chairman Walter Williams of the 
Citizens for the Eisenhower-Nixon Committee 
that it had been selected as the official 
photograph. Mr. Williams reported in his 
announcement: ‘The Committee selected this 
portrait because it shows the General as his 
intimate friends know him best. His strength 
of character, high spiritual ideals, combined 
with his humility and understanding, are 
brought out in a most realistic manner. It 
portrays the character, integrity, and back- 
ground of the strong moral convictions of a 
great American.’ 


i 


PETER OFREEL EY 
* » STUMO 


Sketch portraits like these are, not surprisingly, very 
popular with Lainson Studios customers. The one above is 
ike’s favorite and is the one he uses when asked for an 
autographed picture. The Wichita Beacon distributed 
136,000 lithographs of it with one of its October Sunday 
editions. Below appears Ike’s unsuccessful opponent, Gov 
ernor Stevenson of Illinois 
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“Of course this citation proved very 
encouraging to us here at the studio,’’ Mr. 
Berkeley continued, ‘‘and that June phone 


call from the Eisenhower Headquarters 
upstairs in this hotel, has since proven to be 
the acorn from which a giant oak is growing 
as the 


of General Eisenhower's later 


election to the Presidency. 
We noticed portraits of 
Stevenson and Senator Nixon 


result 


Governor 
in the studio 
also, and Mr. Berkeley said they too had 
been visitors to the Brown Palace Hotel; but 
neither picture had ‘‘snowballed’’ into the 
profits of the Eisenhower photograph. 


This promotional attitude of tying up 


with current events is natural to Mr. Berkeley 
who saw it work well during his training days 
at the various Bachrach Studios in Hartford 
(his home town), Cincinnati (Mrs. Berkeley’s 
home town), New Haven and Boston branches, 


during which time he trained under some fine 
men in the industry such as Frank W. Craig 
(now in Albany), H. Clement Haight (now in 
New Jersey), Jack Small (now in Cleveland), 
Carl Carlson (now in New York), and the late 
Jack Wamsley. 

Mr. Berkeley 
three hundred sittings yearly in the uptown 
studio, which break into about a 
thousand children, seven hundred women and 


schedules some twenty- 


down 





six hundred men. His first sitting is scheduled 
for eleven in the morning and sittings continue 
every half hour until five in the afternoon, 
giving him a total of about a dozen daily. 
In the uptown studio, he has a staff of seven, 
among them his chief aide, Robert A. Berkeley 
— the eldest of his three sons — who will 
eventually take over the business. It is son 
Robert who handles all the outside business 
of the studio, such as the home weddings 
which run about one hundred 
average about a hundred and thirty dollars 


yearly and 


each. 
We complimented § Mr. 
having all his figures down pat, 


Berkeley on 
and he 
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replied ‘‘While it’s true one has to be creative 
in this business, one also has to be a business 
man; to neglect the business end is to lose 
the opportunity for the creative end. Through 
Our seven assistants here, we analyze every 
move we make promotionally, and keep a 
strict tally on all income, so that we know 
what we're doing, why, and how much it 
costs. Besides, The Bureau of Internal Revenue 
likes to know the figures at the end of the 
year; so it is easier for us to keep them up 
as we go along.” 


The studio where Mr. Berkeley has spent 
the past twenty-eight years is twenty-two feet 
square on two floors; it has a street entrance 





and two windows, plus an entrance from the 
hotel lobby. When we visited it both win- 
dows were wearing a background of the 
Eisenhower enlargements pinned up 
line with clothespins in a casual but effective 
arrangement. The front of each window shows 


to a 


prints, enlargements, frames, 
sketches and other results of the work of the 


studio. 


miniatures, 


Mr. Berkeley feels the studio has an 
effective ally and assistant in Blum’s Photo 
Arts of Chicago who handle all his enlarge- 
ments, miniatures and sketches. 


This business accounts for ten percent of his 


color work, 


gross. The camera room at the uptown studio 
is upstairs in the hotel, directly above the 


LAINSON 
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space occupied on the 
all the “‘prestige’’ 
uptown branch. 


and 
handled in the 


lobby floor, 


work is 
The downtown studio handles all the 
finishing work for both studios plus the volume 
work in the middle price field. There the 
space is a hundred and forty feet deep by 
forty wide, with a basement, totaling good- 
sized floor space. In the downtown studio, 
Mr. Berkeley’s full partner, Robert A. Officer, 
scheduled thousand 
1951, in a gross of ninety-nine 
thousand dollars with school yearbooks and 
weddings being the leading contributors to 
this volume. The downtown studio is located 
in the midst of the shopping district and is 


seven sittings during 


bringing 





open during the same hours as the stores — 
twelve noon on Monday to eight-thirty in the 
evening, and nine to five other days of the 
week. The staff at the downtown studio num- 
bers twenty. 


Mr. Berkeley estimates that he derives his 
gross 
ments: 


business from the following depart- 


Frames 10% 
Work, 
han- 

10% 

20% 

Unsolicited business 60% 
(difficult to earmark source due to 
location, length of time in business at 

same location, 


Enlargements, Sketches, Color 
Miniatures, Reproductions (all 


dled by Blum‘s Photo Arts) 


Clubs and wedding groups 


newspaper publicity, 


LAINSON 
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telephone directory and 


advertising) 
When we asked Mr 

the various factors: that 
extraordinarily 


newspaper 


Berkeley to name 
contributed to the 
successful picture he now 
presents to the photographic field, he replied 
“Well, when you have three sons and four 
grandchildren, you have to keep running, like 
Alice in Wonderland, in order to stay where 
you are. Then there’s Olivia (Mrs. Berkeley) 
who while she does not work in the studio 
is in on all the promotional plans, and | have 
the benefit of her feminine insight and intui 
tion. Then there's my training at Bachrach’s 
And 
lastly, there’s an item of which I'm proud 


under several exceptionally fine men 


(Turn to page 57) 
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MAKING OURSELVES ACCEPTABLE 


ViI— YOUR OFFICE FORCE AS A “PUBLIC-IMPRESSION” FACTOR 


BY W. FRANK WELCH, PRESIDENT, THE AD-VER-TI-SER, INC., FORT WAYNE, IND. 


AT FIRST GLANCE it may appear that the office force 
of a business is made up of persons who never contact 
the public and therefore have no opportunity of making 
either a good or a bad impression on the public for 
the business they represent. It would appear that this 
type of business add to nor 
detract from the general impression a business makes. 
And it that 


would have no bearing on the effectiveness of a 


personnel could neither 


certainly would appear office personnel 
business’ general advertising program. 

But this the best 
regulated businesses, errors occur, in bookkeeping, in 


is far from the truth. Even in 
billings, in accepting orders, etc., and a customer may 
come into the offices or telephone for an explanation. 

The office worker who handles must 
be the very epitomy of tactfulness and courtesy. The 


error must be explained in such a way that an unfavor 


such a call 


able reflection will not be cast upon the business nor 


upon the customer. It must be made in such a way 
as to leave the impression that a mistake of this kind 
happens once in a thousand years. No one is impressed 
by a business that makes frequent errors. But, 
other hand, 
grow a considerable amount of good will and prestige, 
if the office force handles 


fully. 


on the 
and poradoxically, out of an error can 


a delicate situation tact 

In a case of this kind, as in any business dealing, 
a high degree of integrity is called for, as well as a 
full knowledge of how and why the error occurred. Full 
assurance that the mistake won't happen again must 
be given, and then it is up to management to take 
any specifically necessary steps to guarantee that such 
an error does not recur. 

An indifferent or arrogant attitude on the part of 
an office worker in any dealings with a customer or 
prospective customer can drive business away from the 
firm and over to a competitor. And it can have a long 
range effect on the business, because such a reputa- 
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tion spreads. An irate customer always is quick to tell 
others of the ill treatment he has received at the hands 
of any representative of a business organization. This 
is the adverse word-of-mouth advertising, which | have 
mentioned from time to time in this series, at work 
again, There is nothing more damaging to a business, 
if it is permitted 


to persist, if and direct 


steps are not taken to change the opinion of the public. 


concrete 


| have experienced instances, and undoubtedly 
you have too, when the treatment | have received in 
an attempt to straighten out made me 
the other 


when | 


an error has 
resolve to take my business elsewhere. On 
hand, | can recall a number of occasions 

have entered a place of business with murder 
eye over that occurred but 


the place completely satisfied and with a better impres 


in my 
some mistake have left 
sion of the business than ever before, just because an 


employee of the company treated the case sincerely, 


fairly and courteously, and because | was convinced 
that it would never happen again. 

Some time ago an outstanding merchandiser of 
the United States was overheard to say, “! don’t fear 
the average good salesman of a competitor, although 
his work is important and he garners a lot of business 
for his company. My deepest awe and respect goes to 
the firm where everybody sells.” 

It is notion that the 
office people, correspondents, and others do not contact 
the customer. It may be true that the majority of the 
so-called office face-to-face with 
the customer, but the way his account is handled, the 
manner in which his credits are entered, the care with 
which invoices are made out, the dispatch with which 


they are handled, and a hundred and one other things, 


indeed a mistaken clerks, 


force never comes 


to say nothing about just all around good service, are 

all functions influencing sales one way or another 
The correspondent should bear in mind especially 

that courtesy, thoughtfulness, a selling attitude, can be 





demonstrated in a business letter. Brevity is more than 
the soul of wit; it has a definite place in good letter 
writing, but abruptness and rudeness, while they may 
do not This type of 


drive 


save words, belong. approach 


through the written word will customers away. 


Charming letters build good will they aid in 


retaining customers. 


Yes, the office force, by the way it handles a 


situation, by the way it approaches the public, whether 
personally or through some other 


medium, is a good 


or a bad advertisement for a business. Let's moke 
sure that the office force is a good advertisement. It 
will build business and make our general advertising 


dollars more effective. 


A HELPFUL STUDIO RECORD 


TAKE A TIP FROM THE AMATEUR 


BY ERNST NIEBERGALL 


IT IS VERY POSSIBLE that big and busy commercial 
studios have no time for keeping records of technical 
data on the many shots they make. On the other hand 
this 
it may very well be one reason why amateur salons, 


nearly every enthusiastic amateur does just and 
as a whoie, will average better in quality and tech- 
nique than most professional picture exhibits. And for 
that matter it wasn’t so long ago that in the pages 
of this magazine | read that a very famous illustrator 
went so far as to make a lighting diagram of each shot 
for his permanent record. 

Smaller commercial studios are not so rushed for 
time, and when it comes to general purpose studios in 


small towns, which usually find that commercial assign 
ments represent less than 25% of their gross business, 
that a 
factor 


it seems to me 
a decided 
assuring better and more uniform quality of 


simple record form would be 


in avoiding wasted materials and 
results 
| myself have been a small-town commercial photo 
grapher for many years and long ago designed a form 
for this the 


me in 5x8 size in pads of 50 sheets each. 


purpose which local printer ran off for 

| have found this form extremely handy and have 
used it both 
It takes only a few moments 


the desired 


on all of my outside-the-studio shots, 


exteriors and interiors. 


to note down information and, when | 








Atmosphere Time of Day Inside- 


Outside 





Size of 
Photo 


Film or 
Plate 


Background 


—~ oe 





Reflector Flashlight 











Object 





Stop 








Ray filter 














Mr. Niebergall’s simple form, explained in the accompanying article 
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return te the studio, | not only put the form in the 
negative envelope but even copy the information on 
the envelope itself lest the form get lost. 


It needs little explanation other than to say that 


the large space at the top is used for the customer's 
name. The other Take 
quite 
frequent for me a shot to be made in one of our 
local Let’s the picture is to be 
about 80’x200' — in the 
month of August and that the customer was entirely 


spaces speak for themselves. 


for example a type of assignment which is 


foundries assume 


taken in a large room 


satisfied with the prints | delivered. Comes along the 


month of November and |! get a call to photograph 


the same foundry, everything the same except that 
now there are different castings on the floor. Referring 
to. my negative file | have before me at a glance all 
the information | to do is 


need and all | have 


duplicate the performance except to give a longer 
exposure due to the change in the light conditions. 

From long experience | am firmly of the belief 
that if more professionals kept such records instead 
of going out “cold” on every job, the general qual 
ity of commercial photography would improve and 


the general level of sales along with it 


ONE WAY TO CUT COSTS 








CONSIDER A SUBURBAN LOCATION 


By Glen H. Bump 


‘BE A GOOD BUSINESS MAN first and then be a 
good photographer.” That is the formula for success 
given by Mason Cay, veteran of 25 years in photo- 
graphy most of it 
recently moved 
foot brick and steel 
suburb of Akron, Ohio. 

Cay also pointed out that specialization in either 
professional or commercial photography is best if one 
is located 


in his own business, as he 
new 2,000 square 


Cuyahoga falls, a 


into a spanking 


studio in 


where there's enough of either type of 


spells. But he added that in 
an industrial market such as Akron photographers are 
so plentiful that it is hard to find one who has been 
successful without doing both commercial and portrait 


business to avoid dry 


work. 

Cay himself has been primarily a commercial man 
with some portrait work on the side. But now, in this 
new location, he places more emphasis on portrait 
work. Among his commercial customers are such solid 
ones as a large machinery manufacturer with whom 
Cay averages $200.00 to $500.00 business 
monthly; a major railroad which has him do all its 
accident claim pictures; a small ceramics plant which 
gives him, among other jobs, its yearly catalogue; a 
few advertising agencies; and the art department of 
one of rubber companies. 
One reason Cay has been sought after as a commer 


cial photographer is that his is 


from 


the world’s four largest 


one of very few 





studios in the Akron area that does mural-size enlarge 
ments. 


If all that sounds like a good reason to keep on 


the commercial side, Cay will tell you the commercial 
bright The competition 
is fierce! “Because of the high concentration of industry 
Cay “there's an high 
number of Yet, keep good 
help because as fast as you train them they take your 
their Then, too, 
there are so many operating from their basements.” 
He pointed out that had been 
made to stabilize prices and prevent cut-throat 


picture isn’t as as it sounds 


here,” explains, abnormally 


photographers you can’t 


customers and _ start own businesses. 


various attempts 
com 
petition but that photographers as a group are often 
as temperamental as artists and that agreements made 
in meetings are too often forgotten at the first chance 
to make a juicy killing by offering a special price for 


a job. “One of my friends who has a big outfit down 
town with eight or 
that not 
“Well, that’s 
Another reason, Cay believes, is that wages 


10 people is always crying on my 


shoulder he’s making any money,’ Cay re 


marked. one reason he’s not.’ 
today 
must be so high to retain employees that the overhead 
thus eats up the profit. He used to have five employes 
and now has two 

Mason Cay, whose name now surmounts his ows 
$30,000.00 studios in large white block letters, 
World War Il closed a previous studio to help in the 


effort the 


during 


war by working in 
rubber 


travel 


photographic 
One 


depart 


ments of two large companies sent 
8x1 
Kodachromes of farm equipment throughout the South 
Five 


sedate old mansion, 


job 


him on a constant assignment making 


west and Mexico years ago he set up a studio 


ina out of Akron’s immediate 
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This pleasant studio on the out 
skirts of Akron is Mason Cay’s 
answer to the many problems 
posed nowadays by downtown, 
business section, locations 


fasampeip ta eoncieke Greets 
a x* + 
artes Steet 


downtown area but still in the city limits, and there 
built his present prosperous business. Rising rent and 
the desire for his own more modern building caused 
the move to his present location, which looks like a 
winner. 

His real estate agent spotted the building for him 
before it was completed and Cay bought it. Originally 
designed as a two-store building, it is of cement 
block and steel construction with brick facing. Insurance 
rates are low. Measuring 33x60, the building has been 
divided inside into a reception room, office, large 
studio, comb-and-powder alcove, property room, work 
room, print washing room, print drying room, printing 
room, and film developing room. 

Portraits are made with a speedlight arrange- 
ment Cay has worked out so that ail he has to do is 
squeeze the bulb. He takes full advantage of this for 
children’s portraits. Besides plenty of processing, print 
ing, enlarging and drying equipment, the studios have 
three telephone extensions, with inter-com stations at 
each one. 

An advertising policy hadn‘t been decided on at 


the time of writing, but Cay was bound to catch some 
customers from the silent advertising of his handsome 
studio front alone. Situated just off State Route 8 as 
it leaves a new bridge connecting Cuyahoga Falls with 
Akron, the building starts selling you photographic 
work before you get to it. A great number of people 
who live in the Falls work in Akron and drive over 
this bridge daily. Many of them are young people 
living in a new allotment nearby and starting families. 
This adds up to baby pictures, at least. Another good 
thing about the location of the studio is that though 
it's only a mile farther from downtown Akron than 
his previous place, here there is abundant parking 
space, both in the front and in the rear of the build 
ing. The large residential area brings many customers 
in on foot, too. Women strolling past on their way to 
the shopping center nearby are attracted by the neat 
new studio — and after all, it's women who want 
pictures of their families, their babies and of their 
girl friends’ weddings . . . and it’s women who con 
trol the purse strings of all those young men who 
drive over that bridge every day. 


PROFITABLE SIDE LINES 


A NEW SLANT ON PHOTO POSTCARDS 


By Charles Abel, A.R.P.S., Hon.M.Photog. 


A RECENT ARTICLE by Russ Hanson telling of his success 
with full color postcards made from color transparen 
cies as a source of extra profit for his studio aroused 
considerable interest, to judge from the volume of 
correspondence that resulted. It also produced what was, 
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to me at least, an entirely new angle with respect to 
the sale of the standard monochrome (black-and-white 
or sepia) postcard as a result of a chance meeting with 
Lemont B. Kier of Cleveland’s Kier Photo Service. Mr. 
Kier, like several of my other advertisers, has special 





ized for years in the production of quantity prints and 
postcards from photographers’ own negatives. 

Commenting on the Hanson article, and on other 
articles | have published in the past urging photo- 
graphers not to overlook photographic postcards as 
a profitable side line, Mr. Kier pointed out that all 
who have written on the subject — myself included — 
have failed to mention a market which is limited only 
by the ingenuity and salesmanship of the photographer 
himself. While there is always a demand for local 
view cards for sale in drug stores and other outlets, 
and while a vast volume of postcards are used as give 
aways by hotels, motels and resort owners, there are 
by now few localities where this type of business has 
not already been preempted. If the local photographer 
has not already nailed it down, almost certainly one 
or more of the big national firms specializing in local 
views has done so. 

Discouraging though this may sound to those 
attempting to break into the quantity postcard field, 
Mr. Kier emphasized that actually the opportunity is 
greater than ever if the local studio owner will but 
look around him starting with his own list of cus 
tomers for commercial photographs of all kinds. Con 
sider for example, said Kier, the catalogue shots of 
all kinds which are the bread-and-butter work of every 
commercial studio and also make up from 25% to 50% 
of the gross of all general purpose studios. Frequently, 
he said, a suggestion that the same photograph be 
used as a mailing piece in postcard form is all that’s 
needed to pick up a nice extra order. And he knows, 
he told me, because of the large percentage of his 
own volume which now consists of just such cards, 
made for photographers all over the country. 

To cite a few instances, and perhaps help readers 
to spark up ideas of their own, one photographer had 
an assignment to photograph a wholesaler’s display of 
furnace filters. The order delivered, he proposed sup 
plying the same picture on postcards to be provided 
to dealers, the card to carry a message on half of 
the address side plus space for the dealer's own 
imprint. Presto! — he had a sizeable additional order 
and his own stock went up with the wholesaler because 
of his presenting an excellent merchandising idea, In 
another case a shot of a “cheese-cakey” type of con 
vention exhibit for exhaust fans proved popular and 
successful as a dealers’ mailing card. Then there was 
an electrical supply house which called in a photo 
grapher to shoot its fleet of delivery trucks for a 
display advertisement. “Wouldn’t it be smart,” asked 
the photographer, “to run this on postcards and mail 
them to every contractor in the area to prove your 
ability to render prompt service?” They agreed that 
it would, and he had another order. 

In all cases of such “extra” sales no extra work 
is involved for the studio, and particularly with the 
general purpose studio, an order for as few as 500 
cards might well sadly tie up studio time and facilities, 
aside from the fact that low price is always an impor 
tant argument in successful postcard selling. All the 
studio owner need do is to send his negative to a 


Treat Scam 


Here are four excellent examples of run 
of-mine commercial shots which were 
equally appropriate for quantity postcard 
use, producing extra profits for the 
photographer 
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MIDLAND ELECTRIC’S MAY FAIR 


Wednesday, May 21 -- 2p. m. till ? 


5152 Superior 


“WATCH FOR ME 
IN YOUR LOCAL 


REPLACE 
DIRT-CLOGGED 
FURNACE FILTERS 


Three more postcards which show that business and industry far outstrip local views as quantity postcard 


material. 


quantity print and postcard specialist, who copies it 
to size and runs off the desired number on his high 
speed, high-fidelity equipment. It is because of this 
costly equipment and the specialist’s ability to keep it 
constantly busy that he can deliver the postcards at 
a price so low the studio owner has room for a hand- 
some mark-up. 

The moral is simple. Study every commercial order 


you deliver and try to figure out how the customer 


the 
the postcard 
without 


can use same negative in postcard Write 
so you can quote 
hesitation on any desired quantity. 


photo postcards 


form. 


specialists for prices 


Suggest 
can nd you'll be 
surprised at the extra volume of business you'll book, 
not to mention the increased respect with which your 
customers will 


every time you 


regard you as a photographer who is 
working in their own interests to help them sell more 
goods. 


ADVERTISING ILLUSTRATIONS 








BE SURE YOU KNOW WHAT THE CLIENT WANTS 


By Harold Miller 


MANY PHOTOGRAPHIC PROBLEMS are complicated by 
the fact that there are many different answers to the 
same question. This is not peculiar to the art of 
photography, either; if you should ask a farmer and 
an airplane pilot, “How high is up?’ you would 
possibly get two widely divergent opinions. The farmer 
might think in the height of the roof of 
his house or barn, while the pilot is apt to think in 
terms of tens of thousands of feet above the earth. 
So far as 


terms of 


advertising illustration is concerned, 
we might pose the question, “What makes an effective 
advertising photograph?” Here again is a question 
which has many different answers, all of which may 
have them. Although 


some degree of correctness in 


Professional 


the answers may be as high in number as the number 
of persons asked quite possible 
that all whe were queried would agree on one basic 
quality which an effective advertising shot should have. 

lt is fundamental that a good advertising photo 
graph should create in the viewers’ minds the desire 
or emotion that the 


Usually, desires 


the question, it is 


the advertiser wants illustration 
to create. 
the 


although 


the advertiser to prompt 
readers of 


this is 


the advertisement to buying action, 
the This point is 
of great interest to the commercial photographer who 
wants to please his clients, and who among us doesn’t 
want to do that! However, if this basic aim is chiefly 
in the mind of that 


not always case. 


the photographer, chances are 


j 
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the job will seem to go off easier. 
When in conference with 
representative, attempt 


the advertiser or his 
to clarify the aims that you 
do understand. Frequently the people who have been 
in on an idea or campaign from its inception do not 
realize that all related points aren‘t as clear to out- 
siders as they are to themselves. Before you take off 
in a cloud of dust, ask these representatives or your 
client just what you need to know in order to bring 
your experience and artistry to bear on their problem. 

Many photographers are sometimes a bit hesitant 
about asking questions regarding the details of the 
assignment, and | believe that this is a mistake. Con- 
trary to the belief that it tends to indicate ignorance 
of your field, | believe that it is the mark of a careful 
and painstaking craftsman. The aim and details which 
are thus clarified are not actually a part of your 
assignment — rather, they comprise only the founda- 
tion upon which an effective advertising 
can be created by you. 


illustration 


Of course, it seems sometimes as though everyone 
we come in contact with is an expert on photographic 
matters. But the suggestions that you obtain by asking 
questions are just grist for your mill. In many cases 
these suggestions will carry some merit in them, others 
may not be adaptable to the particular problem at 
all. Considering things in this light, you can see that 
you have nothing to lose and something to gain by 
knowing where you are generally headed before you 
start. The suggestions you receive do not necessarily 
have to be incorporated into your routine, and you 
may find them helpful more often than you expect. 

Now, knowing what desire or feeling the adver- 
tiser wants to get across to his readers (insofar as 
this can be discovered by discussion) you can build 
upon this foundation. You can begin to employ the 
tricks of your trade to produce a photograph which 
will convey this emotion to the reader. One device 
which must be considered at the outset is the back- 
ground to use. This can contribute substantially to the 
final result. Backgrounds can be weak or strong, expen- 
sive or commonplace, intimate or impersonal, and so 
on; it pays to give careful thought to backgrounds, for 
they are frequently the support (or lack of it) that 
puts across the camera subject itself. 

Regarding the subject itself, a pretty girl is one 
of the most universally-used expedients. While this 
particular subject is often mentioned as being over- 
worked, clever photographers to find no end 
in the variety of ways in which they may be pre- 
sented. This device leads up to consideration of models. 
Like the background, the type of model you bring 
into the picture can assist greatly in producing the mood 
or desire you want to show the reader. The questions 
and points to be covered when choosing models are 
obvious to most of us, and we shall therefore spend 
no time on this question. We all know that older men 
with stronger character lines in their faces are better 
for some assignments, while babies and young persons 
are the natural choice for other purposes. 

There is one related point which should be brought 


seem 


out. After the model has been carefully chosen, don't 


lose what you may have gained by careful selection; 
remember to have the model portray through expres- 
sion the emotion that you to present in your 
advertising photograph. If the model is carefully posed 
and coached on just the way he or she should appear 
in the final print, you stand better chances for success 
in giving your client the kind of picture he wants. For 
example, it is more attractive to readers to look at 
happy people in pictures. Also, happy looking people 
do not mean that a particular product makes them as 
happy as they look, but they do strongly imply that 
the product gives complete satisfaction, and that its 
excellent performance breeds customer contentment. 
Well on the way toward giving your customers 
the kinds of photographs they want, you can dress up 
your final picture and make it 


are 


even more effective 
through good composition. There are just a few items 
to consider under the general heading of composition. 
There are many different terms used in this connection, 
but they may be thought of as: simplicity, unity, har 
mony and balance. For the most part, the terms are 
self-descriptive, but we can examine them briefly. 


Simplicity is the cornerstone of a great number 
of top-notch advertising illustrations. With the factor 
of simplicity strongly apparent in the illustration, it 
is very hard for the reader not to get the message 
right away. Readers will not work to get an advertising 
message, so it is essential to keep simplicity a feature 
of most pictures. 

Unity is a first-cousin of the quality of simplicity. 
It is the cohesion or “close fitting’ of the entire 
picture — dominant subject, background and details. 
This factor is important in assisting you to make a 
shot that wil! put one single message across, for it 
helps you do this, and do it strongly. Harmony seems 
to follow when simplicity and unity are keynotes of 
a photograph. A harmonious picture is usually pleasing 
visually and esthetically; there are no discordant fea 
tures which tend to weaken the message of the photo 
graph. Harmony has its remember. You don't 
want to put the reader to sleep, or to emasculate the 
illustration with an overdose of it. 
a pleasing flow of 
masses. 

Balance is the last item up for consideration. A 


balanced photograph, of course, helps your customer 
to sell his goods. 


limits, 


But you do want 


line and interesting balance of 


It is a picture that stands on its 
own feet and doesn’t look “lop-sided,”’ or off center. 
Usually, larger, heavier masses tend to be below the 
center of the view, and all masses, large and small, 
are interestingly arranged throughout the picture area. 


To summarize, there are three things you can do 


toward realizing 


clients — 


the photographic goals of 
and yourself. First, know what the client 
Take the time and make the effort to settle 
the big aim and smaller details. Second, choose pic 
ture elements carefully where you have a choice. This 
means all picture elements. Third, present the subject 
as interestingly, appealingly, or as 


your 


wants. 


strongly as pos 
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Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
Os a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sell no books on open ac 


count or C.0.D., but only if, in our considered opinion, 


they 


will be a valued addition to a studio's reference library 


‘i 


|_| THREE-DIMENSIONAL PHOTOGRAPHY 


By Herbert C. McKay $5.75 


| THE PRINT, CONTACT PRINTING & 
ENLARGING, By Ansel Adams 

} PAINTING WITH LIGHT 
By John Alton 

}] HANDBOOK OF BASIC MOTION PICTURE 
TECHNIQUES, By Emile E. Brodbeck 

[|] BETTER COLOR MOVIES 

By Fred Bond 
“STROBE” — THE LIVELY LIGHT 
By Howard Luray 
PHOTO-FLASH IN PRACTICE 
By Geoffrey Gilbert 
PRINCIPLES OF STEREOSCOPY 
By Herbert C. McKay 
HOW TO PAINT WITH AIR 
By Frank J. Knaus 
PICTURE FRAMING 
By Edward Landon 
DEVELOPING 
By C. I. Jacobson 
PROFESSIONAL PHOTOGRAPHY FOR 
PROFIT, By Charles Abel 
SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 
PHOTO OIL COLORING 
By Lucille Robertson Marshall 
LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By J. Ghislain Lootens 
UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 
KODACHROME AND EKTACHROME 
FROM ALL ANGLES, By Fred Bond 
TABLE TOP PHOTOGRAPHY 
By Harkness & Draper 
COPYING TECHNIQUE 

By George B. Wright 


(In Ohio, add 3% for state sales tax.) 


Charles Abel Incorporated 


3.00 


6.00 


6.50 


5.00 


4.00 


3.50 


5.00 


3.75 


2.75 


3.50 


6.00 


519 Caxton Building Cleveland 15, Ohio 
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sible, depending on what your aims actually are at 
the time. Do this through careful arrangement and dis- 
position of models, backgrounds and other items. 
Add to all this your photographic artistry, your 
lighting technique, the photographic materials you 
use and the many darkroom controls which you can 
exercise, and you ought to come out of the assign- 
ments you get with fine, effective advertising illustra- 
tions. The best of luck to you, and | hope that these 
suggestions will prove helpful in your future work! 


The Idea Exchange 








We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











CORRECTING OVER-EXPOSED ENLARGE- 
MENTS 


BY KENT BELLAH, SAINT JO, TEXAS 


lf you have slightly over-exposed a batch of enlarge 
ments they can sometimes be salvaged by developing 
in a solution 10 degrees cooler than normal. This is 
much better than under-developing. Another method we 
have found to be satisfactory is to develop fully and 
then tone in hypo-alum. 


MORE ABOUT CORKS AND STOPPERS 
BY ALBERT KOCHER, SPARTA, ILL. 


With this | am trying to “top” a recent suggestion 
in this column concerning the use of wooden stoppers 
insteac of corks in large bottles and jugs. | too have 
tried wooden stoppers but wasn’t satisfied with the 
results. Now | use the smooth moulded rubber tips 
which are sold for use on crutches, invalids’ canes, 
and the like. They come in several sizes and because 
each size is tapered in addition, any one can be made 
to fit several sizes of bottle necks. Just get a few of 
these in several sizes and you will be all set. They 
last a long time and, being rubber, are airtight. 


DUST ON ENLARGER GLASS CARRIERS 


BY MRS. BETTY METCALF STRICKLIN, 
ELDORADO, Ill. 


Because it is quite a job to keep the glass negative 
carriers on the enlarger free of dust, my husband uses 
Gold Seal Glass Wax, a standard household product, 
to clean the glasses. After the glass has been cleaned 








PIONEERS IN THE 
MANUFACTURE OF 
QUALITY PHOTO PAPER 
SINCE 1895 


hilborn 


PHOTO PAPER COMPANY *%* 


IS EXPANDING ITS FACILITIES TO BEST SERVE THE 
EXACTING REQUIREMENTS OF THE 


DISCRIMINATING ARTIST-PHOTOGRAPHER 


We regret that the growth of our business has 
caused unavoidable delays in delivery recently. 
Our plant is now being expanded to overcome 
this difficulty. We expect to have these new 
facilities in operation shortly. We look forward 
to serving you in the future. 


2911 First Avenue East, Cedar Rapids, lowa 











in this manner it does not seem to collect the amount cameras. Weighing only three pounds 10 ounces, tripod extend 
° ° 56” sHapse te 25%" b i i » i b 
of dust it ordinarily would, and it is no trick at all to ollapse ) 2 has built-in. pan-tilt head 


(Hlustrated 
thereafter to keep the glass clean with an occasional 
swipe of a Staticmaster brush. We also use the Glass 

° . P Davidso Manufact g ¢ i avi 
Wax for cleaning frame glasses because it gives them os evidion. monutacturing Co. efter thelr new. Daviqen 
eae lick { hi a 2x2 Slide Mount consisting of aluminum frame and mask and 
a ard, stic surface whic seems to prevent oil colors unusual in that it may be used over and over again. To use 
from sticking to the glass lide open top of mount, place transparency between piece 
of micro gla n recessed space slide two parts of frame 


together. In boxes of 20 for $1.55, 50 for $3.65. (IMlustrated) 


The Marketplace New 2x2 slide mounts 


by Davidson 


(Continued from page 22) j 
Graftlex, Inc Rochester 8, N. Y. announces new, light | 





weight, all-metal Graphic Jr. Tripod, priced $19.95, especially 
designed for Graoflex 22, Graflex Ciro 35 and other small 


i/\\" 





Your selling points are your photos 


DISPLAY CASE 
For Information Write 


POBLOCKI AND SONS 


2159 S. Kinnickinnic Ave Milwaukee, Wisconsin 








The new Graphic, Jr., tripod 
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58 Day Street 


Coloring Copy work 
Water Colors Air brush specialty 
Rubbed in oils Restoration work 
Heavy Oils Reproductions 
Printing Enlargements 
Retouching 





SPRAGUE - HATHAWAY, INC. 


Serving The Professional Photographer since 1874 


Mouldings Folders 


Catalogue Upon Request 


West Somerville, Mass. 


Albums Photo Mounts 
Frames Custom made 


Moulding-Supplies Easels 
Mats 








Maurice Bauman 
Continued from page 32 


because he was shown some 16x20 prints. It wasn’t 
the subject matter of the prints that he admired, but 
the size. He took up photography in order to learn 
the science behind the making of big enlargements. 
Soon he had invented not only the easel for black 
bordered pictures, but a camera stand and lights. The 
latter, Bauman assures everyone, were made only 
because he couldn't then afford to pay manufacturers’ 
prices for lighting equipment. He advises photo 
graphers to stick to taking pictures. Personally, Bauman 
takes time off from his work and hobbies to invent 
only those articles that he cannot buy. 

He didn't have much time for creative photo- 
graphy or invention on the first commercial assignments 
he handled. Bauman was selected to illustrate the 
“Shopping” column in Mademoiselle magazine. The 
incessant stream of objects that had to be photo- 
graphed, no two alike and each representing a differ- 


8x10 GLOSSY 


Quantity Print Specialists since 1936. 
8x10s, black & white or natural color 
post cards, mounted blow-ups — Free 
samples and price list on request. 


MULSON STUDIO 


P. 0. Box 1941*BRIDGEPORT, CONN. 


ent problem, was an effective baptism in the waters 
of professionalism. This led to his suggesting ideas 
for glamourizing products, and soon his flair for glam- 
ourizing and story-telling began to win recognition. 

Although Maurice Bauman has won every photo- 
graphic award possible, and the accolade of “Genius” 
in a Life advertisement paid for by his client, Bauman 
doesn’t stop long enough to pick up his laurels, much 
less rest on them. He continues to experiment with 
film, lighting and processing. His clients may be proud 
of his work, but there’s one person this creative photo- 
grapher can not satisfy — Maurice Bauman. 


Book Reviews 








We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











BB NEW GUIDE TO BETTER PHOTOGRAPHY, by Berenice Abbott 
7%x10%; 266 mages, 86 plates. Cloth, $3.95, postpaid. Pub 
lisher:; Crown 

Although this is a second edition of Miss Abbott's Guide to 
Better Photography which first appeared in 1941, it is to all 
intents and purposes an entirely new work, completely revised 
and brought up to date, and with entirely new illustrations 
This is not a book for the beginner who expects to be told in 
words of one syllable what camera to buy, what lighting to 
use, what formulae to try and how to mix them and all that 
It is more a general discussion of photography as a means of 
expressing ideas for one’s own satisfaction. In other words, 
though the chapter headings sound much like those in the 
average photographic manual, this is by no means a textbook 
Rather it is a supplement to the average photographic instruc 
tion book and, so used, it will be found both helpful and 
absorbing. 





and School Work — Send for Descriptive Literature. 


2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — that camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That Is a ‘‘MUST’’ fer Children 


MACVAN MANUFACTURING COMPANY 


San Diego 1, Calif. 
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EVENTUALLY 
Why Not NOW? 


Transparent — Baby Stays ‘'Put’’ 

Slickest Thing You Ever Used 

NICHOLS BABY POSER 
Write For Free Circular 
or Send Check $14.50 





$25 Mill St. Bristol, Pa. 





SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN ST@FET, CHICAGO 7. ILLINOIS 


Peter J. Berkeley 


Continued from page 45 


in that my associates out here in the Rocky Moun 
tain area have elected me treasurer (for the second 
time) of our regional association. All these factors 
have contributed in some measure to the studio 
psychology of myself, my son, my partner and our 
entire staff at both studios where our motto is: ‘Keep 
your eye on the repeat orders while working on the 
first order, and the business will grow so that we all 
reap the profits which repeat business brings.’ ”’ 

“But what about your camera technique and your 
camera room equipment,” we queried Mr. Berkeley: 

“That's taken for granted,” he replied. “No photo 
grapher remains long in business unless he turns out 
good work, satisfactory to his local customers. We've 
lasted through twenty-eight years at this one location, 
so we feel we've established our record on that point. 
It’s the extra promotional push that keeps us in 
business.” 

Which thought seems to sum up the question of 
how one conducts a successful and profit-making photo 
graphic studio. 





PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
: . @ finishing service at reasonable prices. Fine quality 
and fast dependable service known the country over. 


wee for QSBORNE LABORATORIES 


Price List 
MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 








We Pay HIGHEST PRICES 


FOR 
Used, Discarded Safety Films 
WRITE FOR QUOTATIONS 


PLASTOFILM, INC. Wheaton, Illinois 











HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 


IT WILL BE featured like the Blue Ribbon 
Photograph in this issue so that, if he 
wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 


WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs will be returned 
and the makers will retain all other rights to 
their use or future sale 


THESE SIMPLE RULES must be followed 


1. Any reader of THE PROFESSIONAL PHOTO 
GRAPHER may compete. 

. No one may submit more than three photo 
graphs. 

. Entries must not have been published or 
exhibited before. 

. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. 

. Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bldg., Cleveland 15, Ohio. 


NINTH CONTEST 
CLOSING DATE is March 15, 1953. 


FROM ENTRIES RECEIVED between December 16, 
1952, and March 15, 1953 the judges will 
select Blue Ribbon Photographs for May, June 
and July. 


ALL NON-WINNING entries will be returned as 
soon as contest has been judged; winning photo 
graphs as soon as halftones have been made for 
each month; checks will be mailed immediately 
following the judging 


LET’S HAVE YOUR ENTRY 
—NOW! 
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CLEVELAND COLOR SERVICE 
3974 East 131st Street 
Dept. P.P. Cleveland 5, Ohio 








HALLDORSON PRODUCTS 


AT YOUR DEALERS 


Studio Lamps, Proof Printers, Flexible Neck 
Head Screens, Print Displayors, Uniform-Speed 
Shutter Attachments. Write for Circulars to 


iF a Halldorson & Co. Wilmette, II! 














TOO LATE TO CLASSIFY 





PLASTIC-SEALED PHOTOS 


ADDS NEW BEAUTY AND PROTECTION 


Inexpensive service to the profession assures lifetime 
protection from wear, soiling, curling — looks expensive 
and rich, yets costs as low as 10c each for Wallet Size 
(2%2x3'rA) in quantity. 

Same Day Service 
Send for Free Samples and Price List 


Chicago Plastic-Seal Laboratory 


5129 W. FULLERTON AVE CHICAGO 39, ILL 














MISCELLANEOUS 


FOR SALE: 19” B.&L. Sigmar tens F/4. Exquisite on 5x7 and 
larger negatives; in Studio shutter, $85.00. Gill Studio, Oil 
City, Pa. 3-1 
ENLARGEMENTS, FROM individual photos. Quantity prices 
5x7, 13c; 8x10, 23c. Coloring reasonable. New Process Studios 
175 Fifth Ave., New York, N. Y 3-le 
SELLING EQUIPMENT. Like new Curtis one-shot Color Master 
camera with holders, $650.00, wos $1,950.00; Ansco 8x10 
Studio portrait camera and stand with 152" and 12” lenses, 
dividing back, excellent shape, $300.00; Eastman 5x7 Auto 
focus enlarger with lens, $100.00; Beattie eight-tube fluorescent 
light and counterbalanced stand, $50.00. Deetijen Studio, State 
St., St. Joseph, Mich 3-1 





WANTED: 8” or 10” enlarging lens. Storino Studio, 5637 W 
Chicago Ave., Chicago, II! 3-1 
LOW-COST PHOTOMOUNTS at money saving prices. 5x7 folders 
$4.80/100 ($5.60 feather-edged) for our attractive, rich maroon, 





PORTRAIT FINISHING, enlarging, coloring, retouching, copies, 
airbrush. Dependable service. Write for price list. Colonial 
Portrait Service, 346 Gregory Ave., West Orange, N. J 3-1 
STUDIO FOR SALE PORTRAIT STUDIO, long established 
doing high quality work. Large, active negative file. Excellent 
finishing plant. $3,000.00 cash and terms. Coulter Studio, 41 
Michigan, N.E., Grand Rapids, Mich 3-1 


HELP WANTED—Home portrait unit needed to operate in and 
out of Denver. Unusual split profit deal. See ‘‘feature’’ article 
in this issue this magazine. Peter Berkeley, Brown Palace Hotel, 
Denver, Colo 3-1 





PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 
Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 











FILM HOLDERS 


Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 
Only Factory Approved Materials Used. 
Any size up to 5x7 — $1.75; 8x10 — $2.25; 
11x14 — $3.00; 12x20 — $5.00. 








NATIONAL FILM HOLDER CO., INC. 


2330 N. St. Mary’s St., San Antonio, Texas 
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ar g blue, white or gray. We hove no distributors, sales 
men or other middlemen costs — you pocket these expenses 
Photographers nation-wide are buying and reordering our 3x5 
folders @ $3.00/100 ($3.80 feaother-edged) — there must be 
a reason. 2x3 folders, F.O.B. here @ $2.25/100. Write for 
price list and free samples. 1,000 rates lower and our discounts 
are from 2 to 10, making your net cost rock bottom. Buy 
factory direct from Penn Photomounts, Glenolden, Pa 1-3c 
PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards -— mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don’t turn 
down quantity orders. We do the work — you get the money 
Send today for free ples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn 2-1 
THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, Is one of the best and most 
practical works on this subject, and hove therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel. 519 Caxton Bidg., Cleveland 15, Ohio 12-+f 
PROCESS l6mm, 35mm or 70mm film automatically — Big 
profits. Bridgamatic develops and dries quickly Pays for 
itself. Reasonably priced. Opens new markets. $.0.S. Cinemo 
Supply, Dept. PP, 602 W. 52nd St., New York 19, N. Y 1-3 








Make up your mind- 


—once you've tried Probus rrint tustre you'll find you can’t get 
along without it. It's tops as a medium—in oil coloring right 
through—from tinting to ccenvas—so say professional workers 


WOLFF & DOLAN 5550 California Street 


San Francisco 21, Calif 











Black, Gray or White 

Roller BACKGROUND 

6-Ft. width x 96” High. $19 

With 2-Portable Stands...$34 
(seamless cloth to 150”) 

Inexpensive Draw Backgrounds 

on track. Velour, Monks or Rey 

(send sizes. Prices, Samples) 
CAMDEN ARTCRAFT CO 

180 N. Wacker Dr., Chicago 6 














—™ It’s designed 


for you 
Mr. 


Professional 


The 
AMGLO 
DAC-135-4 
All-purpose 


SPEEDLIGHT 


135 watt-seconds of 

power 

Use it on AC or Battery 

Use it on 1/2 or full power 

3 or 4 lights for studio use 

1 or 2 lights for weddings and outdoor work 

Flash Duration — from 1/200 to 1/8000 second 
let us send you all the facts on this 
moderately priced versatile speedlight! 


AMGLO CORPORATION 


2037 WEST DIVISION STREET CHICAGO 22, ILLINOIS 








32 PAGE CATALOG FREE! 


Fido—Walking Dog $2.50 

Noisy Peter Rabbit (rubber) 1.95 

Monkey Puppet with 5 squeakers 2.50 

Dog Puppet with 5 HD squeakers 2.95 

Both Puppets—special price 5.00 

Magician’s Rabbit—‘‘Looks alive” 4.95 

Petunia (Black Skunk—terrific) 4.95 

Fur Dogs—Cats—Rabbits (dolls) 3.95 

Dog Puppet—Lambswool—washable 3.95 

Canary Bird (and signs) whistles 

Cocker Dog Animal—Lambswool 

Magician’s Handkerchief 

15 BAGS of TOYS (Give-aways) 

10 Key Chains in envelopes 

8 Balls (Assortment—all styles) 

Samples of 2 Blue Garters, etc. 

Samples 30 Toys for Give-aways 

6 Different Noisemakers (Terrific) 

590J—5 Different Animal Toys 

3 Small Dogs—with squeakers 

Telephone that dials and rings 

3 Different Rubber Balls (316 inch) 

Giant Froggy—makes noises, etc. 

Mr. Squaker (Duck—noisy) 

Bird sings in Cage with signs 

10 Baby Rattles—Float Toys, etc. 
and Hundreds of Other Sales-Building Ideas. 


PHOTO MAILERS —- PROOF ENVELOPES — ENVELOPES 
WRITE TODAY FOR BIG, NEW 1953 CATALOG! 


CASH WITH ORDER 
PIERCE CO. 


1,00 


We Pay Postage 
3701 Nicollet Ave 
Minneapolis 9, Minn 











Rooks We Think 
You Should Haue 


We seldom carry books in stock and advertise these chiefly 
as © service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sell no books on open ac 
count or C.0.D., but only if, in our considered opinion, they 
will be a valued addition to a studio's reference library 


(] COMPLETE ART OF PRINTING AND 
ENLARGING, By Dr. O. R. Croy 
(] NEGATIVE AND PRINT RETOUCHING 
By Anne J. Anthony 5.00 
(] COMPOSITION IN PICTURES 
By Ray Bethers 5.00 
[J] 16MM SOUND MOTION PICTURES 
By William H. Offenhauser, Jr 
{_] FEININGER ON PHOTOGRAPHY 
By Andreas Feininger 
(] ADVANCED PHOTOGRAPHY 
By Andreas Feininger 
(_] WHAT’S WRONG WITH THIS PICTURE? 
By Charles Abel 
(J CHILD PHOTOGRAPHY 
By Josef Schneider 
(] FRED ARCHER ON PORTRAITURE 
By Fred Archer 
(_] PROFESSIONAL PORTRAIT LIGHTINGS 
By Charles Abel 
CHILDREN BEFORE MY CAMERA 
By Adolf Morath 
PICTORIAL LIGHTING 
By William Mortensen 
PHOTOGRAPHING PEOPLE 
By Hugo van Wadenoyen 
OUTDOOR PORTRAITURE 
By William Mortensen 
THE MODEL 
By William Mortensen 
FLASH IN MODERN PHOTOGRAPHY 
By William Mortensen 
FUNDAMENTALS OF POSING 
By Shepard & Meyer 
CANDID WEDDDING PHOTOGRAPHY 
By Henry Lefebvre 
COMMERCIAL PHOTOGRAPHIC 
LIGHTINGS, By Charles Abel 
HOW TO TAKE INDUSTRIAL 
PHOTOGRAPHS, By Zielke & Beezley 
LIGHTING FOR PHOTOGRAPHY 
By Walter Nurnberg 
} CORRECTIVE PHOTOGRAPHY 
By Lewis L. Kellsey 


$6.00 


(In Ohio, add 3% for state sales tax.) 


Charles Abel Incorporated 


519 Caxton Building 


Cleveland 15, Ohio 
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Do You Get 
All You Can 
From Each Sitting? 


After the initial order is placed your 
costs are covered and your normal 
profit is assured. What you sell after 
that represents pure velvet. Miniatures, 
oils on canvas, other specialties mean 
extra money per sitting with nothing 
added to your overhead. 


And no work either because we make 
them for you. You only add your profit 
and collect. 


Write for our illus- 
trated price list today. 


THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y. 











BANISH DARKROOM GREMLINS 


Static 
with the NEW, “‘- 
IMPROVED 


© New ultra-modern, functional design 
e Polished stainless steel Polonium housing 
© Ebony enamel handle 

d. \" Fits user's fingers—insures proper use 


kddd la Eliminate those gremlins of the 


=i darkroom, static electricity and 
dust, once and for all with Static- 
master. Save that valuable time you 
formerly used for print spotting 
and opaquing for more profitable 
tasks in your studio or lab. Remem- 
ber, one brushing action with 
Staucmaster over the film or -sur 
face to be cleaned, simultaneously neutralizes the surface and 
removes present dust and lint. Used and approved by hundreds 
of professional photographers all over the world. 


Professional 
3” size 


ASRS 
—— 
\ 


Buy Staticmaster at your pore pretegnaases dealer's 
or sent postpaid if cash with order 


NUCLEAR PRODUCTS CO. 12179 Ea Rust st 
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COLOR PRINTS of 
SUPERB QUALITY 


To studios striving for distinc- 
tion in color work, we offer a 
top notch personalized Dye 
Transfer color print service at 
surprisingly modest cost. 
Whether you require a single 
custom Dye Transfer for fine 
reproduction, or quantity color 
prints for sales portfolios, dis- 
plays, publications, competi- 
tions, etc., write for details 
about our quality color 
services. 


“COLORTRONIC LABS, INC. 


Dept. P-3, 224 E. 38th St., N. Y. 16 





BIG SALE. Reai bargains. All goods sent on 15 day trial 
Money refunded if not satisfactory. 16” Dallmeyer 3A, Woter 
house stops, F/4, $60.00; 18” Dallmeyer Stigmatic convertible 
F/6, Waterhouse stops, $100.00; 12” Bausch & Lomb Protar 
in shutter, combinations 19'2” and 23%", $180.00; 12” 
Turner-Reich F/6.8 in Acme shutter, new, $160.00; 612” 
Schneider Angulon wide angle F/6.8, $50.00; 5x7 Bausch & 
Lomb wide angle Protar, $30.00; 7” Protar wide angle, $40.00; 
52" Schneider Xenar in Compound shutter, F/4.5, $30.00; 
8%" Hugo Meyer double anastigmat F/4 in Compound shutter, 
$115.00; 8%” Carl Zeiss Protar wide angle F/18 Ser. V, 
$40.00; 10%” Bausch & Lomb Zeiss Protar Ser. Ill, F/12.5, 
single element, $40.00; 11“ Hugo Meyer Aristostigmat F/4.8 
in barrel, $80.00; 12” Goerz Dagor F/6.8 in barrel, new, 
$195.00; 12” tlex Paragon F/4.5, new, in barrel, $150.00; 
12” Carl Zeiss Tessor F/4.5 in barrel, like new, $135.00; 
16” Goerz Berlin Hypar F/4.5 in barrel, $175.00; 10” Bausch 
& Lomb IC Tessar coated, new, F/4.5, $135.00; 10” Ilex 
Paragon F/4.5 in barrel, new, $105.00; 102” Turner-Reich 
F/6.8, new, in Synchro shutter, $155.00; 12” Turner-Reich 
F/6.8 in Acme shutter, new, $160.00. All makes view cameras 
and 8x10 studio outfits at bargain prices; 6” Carl Zeiss Tessar 
F/4.5 in barrel, $40.00; 8%” Schneider Xenar F/4.5 in 
Compound shutter, $80.00. Hundreds more. State requirements 
Send for new list of lenses. Fifty years without a displeased 
customer. Joseph Sinith, 735 Fulton St., Brooklyn 17, N. Y. 3-1 
FOR SALE: Used, but almost like new, Macvan two-on 5x7; 
5x8 coated B. & L. Tessar in Alphax Synchro shutter; Model 
R-70 2x3 (or half 2%x2) 7Omm magazine with numbering 
device - cost over $700.00 - price with case $500.00 
Dunker Ve-Ja-De 7Omm daylight-loading school camera; 7'2” 
F/4.5 Paragon anastigmat in Ilex Acme Synchro shutter; 70mm 
Ve-Ja-De roll printer value over $400.00 price complete 
$250.00. Barbeau‘s, 33 E. Bridge, Oswego 6, N. Y 3-3 
FOR SALE: 12” Ilex Paragon tens F/4.5 in Packard shutter, 
$105.00; 3%x4% Graflex camera, $45.00. Baver, 5526 Chicago 
Ave., Chicago, III 3-le 





LOW PRICE POSTCARDS 


that allow you a neat profit. Not actual photograph they 
cost less and you can sell for less, thus tapping many new 
markets. Non-curling, fine detail, gloss finish, type set titles; 
your name imprinted on back of each. Write for details 


R. W. BOBERG CO. °ih ceosse wis" 





woid AIR BRUSH “co” 


2173 N.CALIFORNIA AVE. CHICAGO 47, ILL. 








Schedule of Coming Conventions 


(The sooner vour organization's dates are established and listed here, the better!) 








Organizations Dates City 


Headquarters For Information 
Hotel Write 





Photog. Assn. of 


New Mexico 


Albuquerque 


Sec., 
City 


Don Johnson, 
Broadway, Silver 


Franciscan 
215 





Missouri Photog. 
Assn. 


Kansas City 


Continental Frank E. Gress, Sec., 


216 W. Park St., Brookfield 





Indiana Assn. of 
Photogs. 


French Lick 


French Lick W. M. Krider, Sec., 
401 Walnut St., 


Lawrenceburg 





North Carolina 
Photog. Assn. 


High Point 


Sheraton F. Leon Joyner, Sec., 


Box 109, Henderson 





Master Photo Dealers 
& Finishers Assn. 


Chicago 


Conrad Hilton R. J. Wilkinson, Exec. Mgr., 


Jackson, Mich. 





Southwestern 
Photog. Assn. 


Fort Worth 


Texas Moreland Herring, Sec., 
7 W. Main 8St., 


Waxahachie, Texas 





Prof. Photog. Assn. 
of ansas 


Wichita 


Broadview Sec., 


Wichita 


Jerry Rogers, 
1420 E. 2nd St., 





Prof. Photog. Assn. 
of Pennsylvania 


Harrisburg 


F. A. Gradler, Ex. Sec., 701 
Main St., Mount Pleasant 


Penn-Harris 





Prof. Photogs. 
of Iowa 


Des Moines 


Harry A. Hollett, See., 
626 Sycamore Ave., Waterloo 


Savery 





Maine Prof. 
Photog. Assn. 


Portland 


Eastland Miss Adelaide Anderson, Sec., 
Dora Clark Tash Studio, 


Lewiston 





Tampa 


Florida Photog. 
Assn. 


Tampa 
Terrace 


Richard Phillips, 
S. Florida Ave., 


Sec., 1107 
Lakeland 





THlinois 
Photog. Assn. 


Peoria 


Pere 
Marquette 


G. H. Pilon, Sec., 
208 N. Neil St., Champaign 





Tennessee Prof. 
Photog. Assn. 


Knoxville 


Andrew 
Johnson 


D. E. Dickerson, Sec., 
Box 300, Shelbyville 





Prof. Photog. Assn. 
of California 


Long Beach 


Wilton Nan Wallace, Sec., 


6114 Medau Place, Oakland 





Photog. Assn. 
of Nebraska 


Omaha 


Paxton Carl FE. Landgren, Sec., 


1009 B St., Schuyler 





Rocky Mountain 
Prof. Photog. Assn. 


Denver 


Albany Lerwell Lucas, Sec., 2917 


Holly St., Denver, Colo. 





Photog. Assn. 
of New England 





Swampscott 


New Ocean 
House 


Anton Hanania, Sec., 26 
Emerson St., Newton, Mass. 








30" 
Robert 
3-1 


and Pako 
condition 


FOR SALE 
System developing 
Sanborn, Laconia, 
FOR SALE: Beattie Model FPH (8-30) Fluo; 
Hi-Lite; Studio Brite-Lite; Photogenic modeling 
R. S. Carothers, 501 Tremont St., Selma, Ala 

MAKE YOUR prints easier, 


Used Pako Oversize printer 
equipment All good 
N 


Super-Boom; Super 
All like new 
3-1 

much faster, in multiple, with an 
Easomatic multiprint easel and your present equipment; money 
back guarantee; inexpensive. Write for literature. Sold direct 
to the photographer only. B.M.D. Mfg. Co., Lakeview, Ohio 
3-le 
in 


WANTED TO BUY Studio, preferably with building, 
Florida. Harter, 1103 W. Broad, Bethlehem, Pa 


PLASTIC BINDING 
Attractive, durable 
Studio, Danbury, 
FOR SALE: 8x10 
lighting outfit, 
Bellflower, Ili 


FOR SALE: 6” 
Zeiss Tessar, barrel; 12” 
15%" B.&t F/4.5, barrel; 
8x10 and 7x11 Eastman 
sell cheap. Windsor Studio, Connellsville, Pa 
8x10 ENLARGER, Kodak No. 2, good 
Write Perfection Photo Co., Greensburg 


for your photographs and other materials 
Details Croft 
3-1 
background, 
Dunn 
3-1 
F/3.5 
shutter 
new 
wil 
3-1 
condition. Best offer 
Pa 3.1 


and economical free. Color 


lowa 
two 
enlargers, 


portrait camera, lenses 


view cameras, etc James 


F/4.5 shutter; 7'A” 
Turner-Reich, 


2D 


panoramic 


Compur 
28” 
Eastman 

16” Cirkut 


Tessar 
ri hg 
8x10 

camera; 


Zeiss 


camera 
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For Ease in Darkroom Work! | 


i E ye 8 0 1 ¢ t Stainless Steel Processing Equipment 
\ a 
» Sold Through | 


BY CHARLES ABEL Deators Only 


a Manufacturers of 
Many professionals remember my book Money e TANKS 
Making Ideas for Portrait Studios, published e TRAYS 


in 1931, sold out and long out of print. e SINKS 

Orders for it still come in from those who ¢ COLOR MACHINES 
have seen copies, those who bought it write 
to ask why | don’t publish a new one, while : ; 

others who bought my more recent Profes- Grafic Stainless Steel Prod., Inc. 
sional Photography for Profit and, following 04 Woet.IMineis St.. Chienge, 1 
its precepts, have established successful stu- 
dios, keep asking for a new one on how STUDIOS FOR SALE 
to go after more business. 





Send for Catalog 








FOR SALE: Morton Harvey‘s popular studio in Los Gatos, Calif., 
grossing between $13,500.00 and $15,000.00 annually for past 
six years. Ground floor, double show window location in 
’ business district. No tourist town but one in heart of good 
So here s my newest book: income area. Camera room 16x25; equipped to 8x10. Business 
can be greatly expanded by man and wife able to produce 
S fine work. Sacrificing for $13,500.00 cash because must give 
este oney a ing time to other specialized work. Will stand full investigation 
3-1 
LEADING PORTRAIT studio, town 18,000 population in Penn 
eas or 0 ograp ers sylvania. Top prices, no coupons. Reasonable price. Write R-72 
care this journal. 3-1 
covering all types of business promotions QUALITY RESIDENTIAL studio for sale in eastern Pennsylvania 
° dustrial cit S olleges and 100,000 population in area 

and sources of new accounts for both portrait Siuic consints cf secont, CR 


Studio consists of reception room, camera room, dressing 
and commercial studios: tested workable room, darkroom and office. Home has living room, two bed 

” rooms and two bath rooms, pine paneled kitchen and den 
methods (all of them actually used), from Additional income from three-room and bath apartment in 
getting back proofs to baby contests, from building. Property on prominent corner in business section 


large enclosed yard. Two car garage. Studio ten years old 


candid weddings to small-town fashions, overaging $12,000.00 yearly. Price $36,000.00. Will 

. . ° ° f in Florid Wri H c hi r | 1 
nee, nen ee cule ales Se ie Me Sore ee epee. 2 
. ° = FOR SALE: Nice studio or take energetic younger partner 
ing ideas, form letters and the like. Literally 


wishing complete ownership later Guaranteed income while 


e ° ° ° . i fj ' f rowing section 
a mine of ideas all integrated with a detailed — puving, rom Profits on easy terms. Very fast growing se "3 


consider 


cross-referenced index so that in a moment PORTRAIT COMMERCIAL studio, air conditioned, 6% years 

; at the same location, low rent, long lease, ground floor; good 

you can put your finger on any number of equipment. Priced for quick sale, $3,800 cash. Owner leaving 

ways to tackle your immediate problem. This for interest on west coast. Chas E. Frederickson, Stacy-Adams 

° ° Photographers, 114 W. Garden St., Pensacola, Fla 3-1 
is not a reprint or 

1 ora rehash of the old book, COMPTON COLLEGE official portrait and commercial studio 

but all entirely new material. Must sell by June. Boulevard corner of campus. Studio space 

36x50. Fully equipped; studio and commercial cameras, speed 


light units, stock, furnishings. Newly decorated. Established 
1936. Open for reasonable offers. Inquire L. Seaward Brown 
225 W. Olive St., Compton, Calif. 3-3¢ 
rested 
raking 265 oma 
u 


etonpl 
fone4y ne FINE AND INEXPENSIVE 
Ideas 19 


ry (OA 280 Pages Metal Photo Frames 
wae 


pho Cloth-Bound GUARANTEED 100°. 


<t oe / 


‘ + PICTURE FRAME MOULDINGS 
$3.95 postpaid + PICTURES, FRAMES, AND MIRRORS 
(in Ohio add 1c for sales tax) Write for FR EE Catalogs 


Charles Abel Incorporated MANUFACTURED BY 
519 Caxton Building Cleveland 18, Oble steels bal SUPPLY COMPANY 
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Professional Dealers Who Want Your Trade 








AKRON, OH!IO—Metzger Photo Supply Co., 


1091-3-5 South 
Main Street; 52 East Mill Street. 


MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, Inc., 
South 5th Street. 





ALBANY 7, N. Y.—Camera Exchange, Inc., 116 State Street. 
AUSTIN 21, TEXAS—Capital Photo Supplies, 2428 Guadalup 





NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 Union 
Street. 





Street. 


BALTIMORE 1, MD.—Eastman Kodak Stores, 
Charles Street. 


BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 
BUFFALO 3, N. Y.—J. F. Adams Co. , Inc., 529 Main Street. 





Inc., 309 North 














CHICAGO | ene Kodak Stores Co., 133 North Wo- 
bash Avenue. 

CHICAGO, ILL. —Mid- West Photo Supply Coxe 7 East hile 
Street. 


CHICAGO 6, iLL. —Nermen- Willets Co. , 36 West Washington 
Street. 

CINCINNATI, 
Street. 

DALLAS, “TEXAS—Eastman “Kodak Stores, 
Street, Box 1710. 


DENVER 2, COLO.—Eastman Kodak Stores, 
fornia Street 


OHIO—Eastman Kodak Stores, Inc., 27 West 4th 





Inc., 2012 N. Akard 





Inc., 1635 Cali- 


NEW ORLEANS 9, LA.—Eastman Kodak Stores 
Street 
NEW YORK 17, N. Y 
1 East 43rd Street 
NEW YORK 10, N. Y¥.—Medo Photo Supply Corporation, 
_910 Broadway. 
NEW YORK, N Y.—Eostman Kodak Stores. 
Street (Off Fifth Avenue), New York 
NEW YORK CiTY— George Murphy, Inc., 57 East 9th Street 
NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street 
PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 
nut Street. 
PITTSBURGH 22, PA.—Eastman Kodak Stores, 
__ Street. 
PITTSBURGH a PA. —Liberty Photo Supply, 436 Wood Street 
ST. LOUIS 2, MO.—W. Schiller & Co., 1101 Clark Ave 
SAN 4 ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave 
nue E 
SAN FR 
Street. 
SEATTLE, 
Avenue. 


, Inc., 928 Canal 


Grand Central Camera Exchange, Inc., 
902 


inc., One West 39th 
18, N. Y 


Inc., 606 Wood 


Inc., 


SCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 


WASH.—Eastman Kodak Stores, Inc., 1319 Fourth 





INDIANAPOLIS 9, 
Capito! Avenue. 


IND.—The H. Lieber Company, 440 N. 


SYRACUSE 2, N. Y.—Francis 
Warren Street. 


Hendricks Co., Inc., 339 South 





KANSAS CITY, MO.—Eastman Kodak Stores, inc., 1010 Walnut 
Street. 


LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. 

MEMPHIS, TENN.—The Memphis 
South Court Avenue. 


MILWAUKEE, WIS.—Eastman Kodak Stores, 
Milwaukee Street. 








Photo Supply Co., 123-125 





Inc., 745 North 


TOLEDO, ‘OH! H1O—George Lt. 


WASHINGTON 1, 
Street, N 


Kohne, Inc., 602 Summit Street 


D. C.—Fuller & d’Albert, 815 Tenth 
North West. 


Inc., 


WICHITA, VANS leerence Photo Supply, Inc 


., 409-411 
Douglas. 


West 
WASHINGTON 4, D. Cc 
Avenue, North West 


Brenner Photo Co., 933 Pennsylvania 








PORTRAIT STUDIO 


Commercial photography 
Indiana, population 


10,000. Modern equipment, low overhead 
$15,000.00 gross. Progressive business, good accounts. Write 
K-71 care this journal 3-1 
PORTRAIT —- QUALITY reputation. No schools or coupons. Well 
established. Volume over $30,000.00. Downtown ground loca 
tion, central Ohio. Air conditioned. Must sell very reasonably 
Leaving country. Write V-27 care this journal 3-1c 


Southern 





SITUATION WANTED 


The insertion of an advertisement under ‘‘Situation Wanted’’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver- 
tisement for a position, if only with a postcard. The pub- 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers. 











PORTRAIT PHOTOGRAPHER with 17 years 
trait work desires to change positions 
all phases of portraiture, 


experience in por- 
Thoroughly capable in 
business promotion and management 
Speedlight or incandescent. Good retoucher. Long associated 
with top level, volume studios. Presently employed. Excellent 
references. Write S-58 care this journal 3-lc 


CAMERAMAN, 
good printer 
SITUATION 
receptionist 
thoroughly 
aggressive, 
manent 


HOME portrait on 
Write N-40 care th 
WANTED 
many 


road or tudio 
journal 
SALESLADY, 


experience 


better than 
Exceptional sale 


average 
years ability 
Mature 
refined Per 


journa 3-1 


RETOUCHING AND COLORING 


COMMERCIAL PORTRAIT negative retouching. All correcti 
Best quality.Q. W. Piper, 8 E. Huron St., Chicago 11, III 
OIL COLORING 8x10s, 75; 


Lillian Wommer, Minn 


experienced in 
dependable, attractive personality 
Write $55 care thi 


managing reception room 


References 








for studios 
Shakopee, 


5x7 and smaller 





SALON OIL PORTRAITS 


Portraits of distinctive 
executed entirely 
appearance. Most 
papers 


DOROTHY CARVER STAFFORD 
2-7025 


Glen 


quality; life 
brush 


results on 


like 
and giving a 
your QL, L or 


color and texture 
full oil 


topestry 


in heavy 
effective 


work 


Telephone Glens Falls 


41 W. Notre Dame St Falls, N. Y 








“iN 
"ab 


STROBO 





STROBOFLASH 


RESEARCH 


il 
THE GREATEST 
BATTERY PORTABLE 


MILWAUKEE 
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CLASSIFIED ADVERTISING 


SITUATION WANTED ond HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50¢ addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS. 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted. 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word. 


DATE OF PUBLICATION: Ali advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card. 
MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abe! Incorporated, 519 Caxton Bidg., Cleveland 15, 

Ohio. 








PROFESSIONAL RETOUCHING, quality 
service. 3x5, 50c; 5x7, 70c Arthur 
Retoucher, 25 N. Phoenix, Tulsa, Okla 

NEGATIVE RETOUCHING. Highest quality work for 

inating photographers. All corrections, prompt service 
Turner, 425 Central Park West, New York, N. Y 

FOR THE FINEST in 
Enterprise Retouchers, 


guaranteed, 
Crowell, 


prompt 
Professional 
2-4c 
discrim- 
Alice 
2-2¢ 
retouching send your negatives to the 
12716 Sprecher Ave., Cleveland 11, 
Ohio 3-le 
RELIABLE RETOUCHING service. Prompt work guaranteed. Long 
experience. Schleissner, 22-19 77th St., Jackson Heights, N. Y. 
3-le 

QUALITY RETOUCHING. Prompt service, large or small orders 
Single heads, 50c; with each additional head on negative, 35c; 
groups on 5x7 film, $1.00. Send negative with proof, for 
free sample of retouching, to: Frances Oliverius, 930 - 6th 
Ave., Sidney, Nebr 3-lc 
PASTEL PORTRAITS new and charmingly different — oil 
techniques, contour tinting. Elizabeth L. Carver, 155 West 
Main St., Bennington, Vt 3-tf 
NEGATIVE RETOUCHING and all 
ond reasonable prices. J. E. Olson, 


OIL COLORING for good photographers 
ience. Send free trial sample, 
and Ruth, Hopkinton, 
NESSEL 


Nessel, 


corrections. Prompt service 


Caboo!, Mo 


Twenty yeors exper 
include return postage. Ventura 
lowa 3-1 


RETOUCHING is better. Try 
1033 Erie St., Oak Park, II! 
EXPERT COLORIST, oils; free lance. Soft tinting or rich high 


light and shadow. Mabel Schneider, 4548 Kirby, Cincinnati 23, 
Ohio. MU-1868 3-1¢ 


me and see. Paul A 
(Chicago suburb) 3-2 





NEW, LOW-COST PROFESSIONAL 


RICHARD PRINT WASHER 


@ 30” Diameter 

@ Washes 125 or 
more DW 8&x10° 
in 25 min 
Handles 16x20's 
Same patented 
3-jet-action for 
constant washing 

@ Center drain re 


This heavy-duty model is made of moves hypo faste 


durable, semi-flexible, acid resist 


ant Royalite Economical to 


operate 


See your dealer or mail coupon today @Guaranteed 1 yr 


for descriptive literature and price 


RICHARD MANUFACTURING CO. 


5914 Noble Ave Van Nuys, Calif. 


Address 
Name of local dealer 


City 
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EXPERT RETOUCHING, etching. Prompt, reliable service. Barry, 
Box 6035, Metro Sta., Los Angeles 55, Calif. 3-1 
CUSTOM RETOUCHING for the professional photographer 
Personalized attention. Skillful corrections. Send sample and 
state requirements. Planet Retouching Service, 89 Sigourney 
St.. Dept. A, Hartford 5, Conn 3-3¢ 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julla R. Langston, 20 E. Jackson Bivd., Chicago 
4, WU. 4-t# 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
@ postcard, and to return samples of work, etc., promptly. 
The publishers will appreciate being advised when employ- 
ers fail to accord this courtesy to employees. 











COMPETENT HOME portrait crew manager wanted. Must have 
organizing ability. State experience and pay expected in first 
letter. Hammond Company, 303 North Ash, Wichita 7. Kans 

2-4c 


EXCEPTIONAL PROPOSITION for lady retoucher to operate her 
own studio. Send letter stating experience, age, references, 
etc. to Hollywood Studio, 113 E. Front St., Monroe, Mich. 2-2 


PERMANENT POSITION open for a female quality portrait 
photographer and color artist. Very fine opportunity for a 
young woman able to fill this position. Write $-56 care this 
journal 3-1 
PERMANENT, RESPONSIBLE position open for quality portrait 
photographer, with some commercial and candid wedding 
experience. Must be good darkroom technician. Very fine 
opportunity for man able to fill this position. Write §$-57 
care this journal 3-1 


STUDIO UTILITY AND 
RETOUCHING PENCILS 


More than six inches of smooth, 
wood, ready for your good use 
or from us 





unbroken lead, protected in 
— 10 for 1.50 at your dealers 
Send 35c for 3 samples postpaid 

THE NORTHERN PHOTO CO., INC. 


WAUSAU, WISCONSIN 








WE CAN SAVE YOU MONEY!! 


use all or a portion of these services 


@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 
fine quality—prompt service—reasonable rates 
Send for price list today. 
ROYLAC STUDIO 7300 VINE STREET 
CINCINNATI 16, OHIO 
“The Photographer’s Finisher’’ 

















VON- DEVELOPERS HAVE PROVEN “SUPERIOR PERFORMANCE” b> 
They Save Time and Money With Consistent Unequalled Results 


Less RE-TAKES, less RETOUCHING, sharper DEFINITION and VON-L developers make more money 
OUTLINE. FINE GRAIN, better CONTRAST and TONAL RANGE give you the type of print 
with fully balanced DETAIL in shadow and highlight areas at tions 
high emulsion speeds 

VON.-L film developers for all purposes, AMATEUR —- POR VON-L developers are time savers because they are simpler to 
TRAIT —— PRESS — ELECTRONIC FLASH —— INDUSTRIAL — use than your present solution. VON-L developed negatives are 
RESEARCH — X-RAY PHOTOGRAPHY. MOTION PICTURE NEGA- hard, brilliant and detail is never blocked out even when over 
TIVE and POSITIVE HALF TONE and SEPARATION NEGA exposed. They can be used in trays, small or large tanks and 
TIVE DEVELOPERS — and for PHOTO FINISHING machines 

VON.-L developers for paper. Keep Whites Whiter and Blacks 
Blacker Use VON -L developers and be SURE 


Write for free information and literature stating type of developer you are interested in or type of work 
our technical department will recommend and advise the right developer for 
service is FREE. Use Fort Wayne address 


MON-BLANC CHEMICAL co. FORT WAYNE, IND 


BRUNEAU ... 


the finest tripod buy Bind Your Copies 


. of THE PROFESSIONAL PHOTOGRAPHER each 
STURDY... : month. The magazine is much too valuable to 
tubular construction discard and, in the course of a year, your 12 


cross-braced to elim- issues will give you the equivalent — in the 
inate vibration. finest halftone reproductions that money can 
ICK buy — of any photographic annual published 

U A complete index for the year is bound in the 


ADJUSTMENT ee" December issue. 
from 24 to 54 inches, 
360° panning. No ee 
cranking necessary. 
PNEUMATIC —_ 

CUSHION ... Handsome Binders 


Lowers camera smooth- 


for you because they 


you want without costly manipula 


of either negative or print 


They keep for years and are highly economical to use 


you do and 
your particular purpose. Our technical 


SPEARMAN, TEXAS 








covered in blue simulated leather are now 
ly, safely. available for $3.75 postpaid. Each accommo 
LIGHT... dates 12 issues with room for index at front 


* or back if you prefer to remove it from the 
weighs less than 9 Ibs. December issue. Takes only a moment to slip 


DURABLE ... in the latest issue; it may be as quickly re 


will last a life time moved at any time. All issues open flat. 


ASK YOUR DEALER OR Better send your check today 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 
4716 N. 18th St. Philadelphia 41, Pa. 


ELIMINATE your worse WINTER WORRIES 


process with BFi No. 20 .. and BFi No. 30 
PRINT FLATTENING SOLUTION HYPO NEUTRALIZER 
Impartial, independent testing labora SAVES up to 80% 

fories, comparin BFi No. 20 with the 

three war aut widely sold flattening VISIT BOOTH +242 TIME, WATER, MONEY 


solutions, show in Hypo Removal Process 


BFi No. 20 makes prints lie really flat MPD & FA SHOW Frees films and prints of 


@ in less time quickly and thoroughly, with less water 











fixer more 


@ at less cost (more prints per gallon) use, than anything else on the market 

@ and provides better gloss Films and prints processed with BFi No. 30 easily meet 

@ use with any standard drying equipment or exceed U. S. Bureau of Standards specifications 
Eliminates brittleness—no more cracking and crazing ees See Ser ee ae ee eee 
even in dry winter atmosphere Ask your dealer 


division of Brown-Forman Distillers Corporation, BROWN-FORMAN INDUSTRIES, Louisville, Kentucky 
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IMAGINE! A GENUINE HOLSON ALBUM PRICED SO LOW! 


The HOLSON "EMPRESS" 


style 610 


the lowest priced reversible insert on the market 


Yes, it's a Holson album, maintaining all the quality of design and con- 
struction that has established Holson as the leader in the wedding album 


field — at a price low enough to let you compete with inferior competitive 
albums. 


The “Wedding White’ covers are richly contour padded. The luxurious 
crush grain leatherette fabric is sturdy and washable. The reversible inserts, 
an exclusive Holson design, feature ‘‘jiffy-quick’’ assembly without glueing 
or pasting. They‘re completely protected in a sturdy acetate sleeve. 


The Empress is available in a complete assortment of sizes, with or 


without the gold embossed inscription. Order directly from your dealer or 
stockhouse. 


See the complete line of fine Holson albums and photo- 
graphic accessories. Write today for free catalogue. 


Holson Binders, Inc. 762 Wythe Avenue, Brooklyn 11, N. Y. 
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The man at the camera likes it because it & 
is fast; because it has just about the same 
red and green color sensitivity as the 
human eye; because of its wide exposure 
latitude; because it works well with day- 
light, tungsten, fluorescent, electronic 


flash, or photoflash illumination. 


A 5-Way Favorite 
for Better Pictures 


KODAK SUPER PANCHRO-PRESS FILM, TYPE B 


From the man who clicks the shutter to the customer viewing 
the print, you'll find appreciation for the outstanding qualities 
of Kodak Super Panchro-Press Film, Type B, all along the line. 


The darkroom man likes it for its 
ease of handling in the darkroom, 
its wide development latitude, for 
the evenly graduated quality of the 
negatives he can turn out. 


The retoucher likes it because the 
surface has the right “tooth” to per- 
mit easy retouching, because its uni- 
formly high quality means almost 
total absence of film blemishes. 





The printer likes it because Type B 
negatives are so easy to print from, 
because the wide latitude of the film 
generally means unblocked high- 
lights, and plenty of shadow detail. 


| 


Ask your dealer for Kodak Super Panchro-Press Film, Type B. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


The customer likes the quality of the 
finished print—a combination of all 
the qualities that have helped cam- 
eraman, processor, retoucher, and 
printer do their best work. 





/) yourself 


WHAT A 
Kodak Ektar Lens 


CAN DO FOR YOU 


See your Kodak dealer. 
Ask him to arrange for 
a working demonstration. 


Use the Kodak Ektar Lens you select on your 
camera and with your regular black-and-white 
or color film. Check the negative for: sharp- 
ness...absence of color-fringing ... equality 
in sharpness at all focal distances... clarity 
and brilliance. The advanced design and pre- 
cise controls used in the manufacture of Kodak 
Ektar Lenses will make the results you'll get 
stand out from every viewpoint. 





Focal Length f/ Shutter 





152mm. 4.5 Kodak Flash Supermatic 1/400 





7‘ in. 4.5 Ilex Acme Synchro Shutter 1/100 





7% in. 4.5 Ilex Universal Shutter (non-synch) 1/150 





7, in. 4.5 In barrel 





8 in. Ta Kodak Flash Supermatic 1/400 





if 6. 4.5 lex Universal Synchro 1/50 





6.3 lex Acme Synchro 1/200 





10 in. 6.3 Ilex Acme Synchro 1/150 





12 in. 6.3 llex Acme Synchro 1/150 




















14 in. 6.3 Ilex Universal Synchro 1/50 





Prices are subject to change without notice. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 





